ap 


1957 
ACA 


Convention 


FEBRUARY 1957 


$5.00 per year; 60¢ per copy 
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Your Camp’s Profits, and your Camp’s 
Health begin with famous 


CAMP CHEMICAL 
PRODUCTS 


originally created for children’s camps and now sold everywhere, because of your 
confidence and the results our chemicals give! 


Every Camp Director knows how hidden costs of unforeseen plumbing, sanitation, sewerage and 
health problems eat up a whole season’s profits. You know — as do our expert Field Men — 
that an ounce of prevention NOW can avoid your having to pay-out for extra labor, when 
costly breakdowns, or disease, occur during the season. 


TAKE JUST 2 MINUTES NOW TO CHECK 
THIS TROUBLE-PREVENTION CHART: 


Check the items you need help with. WE’LL SEND YOU INVALUABLE FREE TIPS, and 
if you like, one of our Camp Experts will call on you, at your convenience. ABSO- 
LUTELY NO OBLIGATION. 


THIS IS A FREE SERVICE TO CAMP DIRECTORS — tested and welcomed throughout 
the country by thousands of camp and resort operators! 


*® 156 CAMP CHEMICAL PRODUCTS CESSPOOLS AND SEPTIC TANKS ROOMS—BUNKS—SLEEPING QUARTERS 
Conditions Conditions 

* Nationally known Need cleaning Floors in poor Mice 
, Have odors Siow drainage doe WiNnGOWS dirty 

. Nationally accepted Grease and sludge tle lines and mosqui- in poor 

* Nationally advertised shape 


FLOOR SANITATION 
Conditions 
Get too dusty Imbedded erease 
Need quicker Should use a 
mopping method sweeping com- 


TOILET AND SHOWER ROOMS 
Conditions 
Floor requires 


WEED KILLERS 
DDT LIQUIDS W, CHLORDANE 


DDT POWDERS W CHLORDANE Athlete's foot 


DUST REMC v—_, a Need better sani- Yellow toilet bowls Need varnishing pound 
tation More safety factors SWIMMING POOL—BATHING FACILITIES 


MICE SEEDS 

ANT & RAT POISONS 
DISHWASHING POWDERS 
GLASS 

SILVER CRYSTAI 

FLOOR BLEACH POWDE RS Flies 


LAKE 
Conditions 
Weeds in lake 
Pool walls need 
paintine 


GARBAGE DISPOSAL 
Conditions 
Need new screened 


Algae 
Poor chlorination 
Water does not 


SILVER POLISHES Odors unit wive test 
SWEEPING COMPOUNDS Better disposal Better garbage can 
SHAMPOO needed sanitation DRINKING WATER 


Conditions 


Hard water Water contains 
Poor chlorination iron 


FIRE EXTINGUISHER REFILLS Rats and mice 
LIQUID HAND SOAPS 


CESSPOOL CLEANER 


INSECTICIDES 

SEPTIC TANK CONDITIONER 
ROOTAWAY SEWER CONDITIONER 
DRAIN PIPE CLEANERS 

PRIVY CLEANERS 

DEODORIZING BLOCKS OR LIQUIDS 
2, 4-D WEED KILLER 

ALGABQGONE LIQUID 

ROOF COATING 

BAKELITE VARNISHES 

GYM FINISHES 

PASTE OR LIQUID WAXES 
FURNITURE VARNISHES 
ODORLESS BACTERIOCIDES 

PINE DISINFECTANTS 

COAL TAR DISINFECTANTS 

PINE FLOOR SOAPS 

WATER TREATMENT CHEMICALS 
AND DOZENS OF OTHERS 


AT THE CONVENTIONS, 
MOST SUCCESSFUL CAMP AND RESORT MEN COUNT ON US 


KITCHEN AND DISH WASHING 
Conditions 
Spotted floors Dishwashing 
Film on dishes machine full of 
and wlasses lime 
Flies Dishes stained 


Silver tarnished 


MESS-HALL OR DINING ROOM 
Conditions 
Chairs and tables Poor cleaning 
need varnishing methods 


Dirty floors Require revamp- 
Flies and mosqul- ing of seating 
toes arrangements 
Floors need var- 

nishing 


Sulphur in water 
POISON WEED CONTROL 
Conditions 
Poison ivy Poison sumach 
Poison oak 
INSECT AND RODENT CONTROL 
Conditions 
Flies and mosquli- Moles 
toes Squtrrels 
Mice or rats Bats 
Roaches or ants 
MISCELLANEOUS 
Conditions 
Poor tennis eourt 


Roofs in poor 
condition 


required 
Dusty roads 


BE SURE TO SEE FOR YOURSELF WHY AMERICA'S 


LOOK 


FOR US AT YOUR LOCAL CONVENTION 


CAMP CHEMICAL CoO., Inc. 


2nd Avenue and 13th 
Cable Address; CAMPCHEMIC, N 


Brooklyn 15, N. Y. 
HYacinth 9-1000 


WAREHOUSES 
New York, Chicago, Los Angeles 
San Francisco, Portland, Oregon 
OFFICES, REPRESENTATIVES, OR 
DISTRIBUTORS 
IN PRINCIPAL CITIES 


Stable sanitation 


WORLD'S LARGEST MANUFACTURERS OF SANITATION CHEMICALS—SPECIALIZING IN THE CAMPING AND RESORT FIELDS 
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4 o> camp will be safer, more fun, and far 

"==" more smooth-running . .. when you have an Audio Hailer. 

You'll use your Hailer dozens of times a day — 

for announcements and paging, aquatic sports, 

riding, hiking, all wide-area games. 

With Hailer, you can speak — clearly, instantly — 

A AY 08 to individuals or groups up to half-a-mile 

| away. Indispenschble in emergencies: 

M. Moko / fire, sudden storms, lost campers. 

a 0 "01 UW TC be Audio Hailer is the ONLY electronic 

megaphone, with a genuine vacuum- 

tube amplifier. Yet it is completely 

batteries, weighs only 5% Ibs! 

For more details or demonstration, 

just clip coupon below to 
your letterhead. 


® 
; AUDIO EQUIPMENT CO., INC., Great Neck, New York 
| would like | | brochure 


demonstration of Audio Hailer 
1 
Amplifiee your voice 1000 times{ 
STREET & 
t CITY OR ZONE 


STATE (cm) 


(if any) 
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ERS HAP PY... HEz ae 


serve the famous brands they enjoy at home! 


a 


The BIG cereal variety in 


America’s favorite 
Je Desserts gelatin dessert, now in Dost (Corea {Ss the convenient pack—1-ounce 
10 delicious flavors! ] individual throw-away boxes. 


And your campers will 
“‘go for’’ these other fame-name 
brands from GENERAL FOODS 


Jell-O” Puddings & Pie Fillings 


Fe Log Cabin’s Wigwam Syrup 


Baker’s Sweet Cocoa Mix 
= Baker's Champion Chocolate Naps 
Minute Tapioca 


= Calumet Baking Powder GF | 


ITIONAL 
PRODUCTS 
VISION 


GF | 


Baker's Century Cocoa 


Maxwell House Tea Products of General Foods 


Call your wholesale distributor for these popular products today! 


*jell.O is a registered trade-mark of General Foods Corporation 
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Free! 


with your order for $12 or more — 
the giant $7.95 


OMNIBUS OF FUN 


with these basic Helen & Larry Eisenberg 


camp handbooks | 7 Thousands of NEW activities: stories, 
skits, teats, puzzles, ames, stunts, 

hobbies, contests, quizzes, songs, pat 

ties, folk tun-—tor all ages and every 


camp setting. 640 pages. Indexed. 
$7.95 (#1 if ordered) 


| TREASURY OF 
AMERICAN INDIAN 


For all ages... 
in outdoor settings . . . 


Theodore Whitson Ressler CREATIVE CRAFTS 


44 authentic, traditional and original stones from 27 tribes, 
for reading to and by boys and girls trom 6 to 12. All FOR 4 
stories short enough for average camp reading periods , 
every story pre-tested with pre-teen children, 93.95 (#3) CAMP 
ERS 


HANDBOOK OF TRAIL CAMPCRAFT 
John A. Ledlie, editor CATHERINE 7. HAMMETT 


16 top outdoorsmen discuss equipment, shelters, direction 
finding, canoeing, fire building, cookery, health, safety, etc. and CAROL M. HORROCKS 
Packed with charts, graphs, menus, photos, drawings. 
(#4) 
> 1/5 arts and crafts projects with an outdoors 


THE CAMP PROGRAM BOOK rorms, and Material ain the open ne utilized) to 


Catherine Hammett & Virginia Musselman basic camperatt skills and to develop artich amp living 


“Everything in one BIG book,” says Canadian Camping Projects are correlated with other camp activity 
Almost 400 pages of program ideas to put new life into iriatics, Musi, Nature study, sport 
every phase of your daily schedules. $5.00 (#5) 


“ch a dra 


and ( al event 


Among the varied tech mique ,mcluded Drawing, knotting 
i 


WORSHIP WAYS FOR CAMP ketry, ceramics, leatherwork, metalwork 


Clarice M. Bowman carving, and 


vy 


woolworking, 
Creative sourcebook ol prayers, graces, scriptural aids, poetry, 
devotional ideas - tailored for camps. Graded by age, 


arranged for easy use. $3.00 (#6) 


Step if text and iilustration progr 


courage the handcratter to explo and experunent 


ASSOCIATION PRESS 
291 Broadway, New York 7, N. Y. 


CAMP LEADERSHIP KIT 


| 
Brass-tacks help for your counselors rookies and = vet | 
erans on the tundamentals of good camp work. | 
IT’S FUN TO BE A COUNSELOR | 
Emily H. Welch $1.00 (#7) | 
HOW TO BE A MODERN LEADER | 
Lawrence K. Frank $1.00 (#8) | 

CAMP COUNSELOR’S MANUAL | My order totals $12 or more. Send me FREE copy of 

John Ledlie & Francis Holbein $1.00 (#9) } OMNIBUS OF FUN. 


Please send the following quantities: 
-——#8-—— # 11 #19 


Lad 


TALKS TO COUNSELORS 

Hedley Dimock & Taylor Statten 75¢ (#10) 
$O YOU WANT TO BE A CAMP COUNSELOR 

Elmer F. Ott $1.00 
SOLVING CAMP BEHAVIOR PROBLEMS 

J. Kenneth Doherty 75¢ (#12) 


Name 


Address 


City Zone State 


All 6 manuals above, $4.95 (#] s) Payment enclosed; Bill me 


Bil) camp 
Ship Postpaid. 

Camping Magazine. Vol, 29, No. 2. Published monthly November through June. semi-monthly in March 

Camping Magazine; to non-members, U.S. and Canada, $5.00 per year; all other countries, 

annual reference issue $2.00. Second-class mail privileges authorized at Plainfield, N. J.; 


Membership in ACA includes 
$6.00. Single copies; regular issues, $.60 
additional entry at New Brunawick, N. J 
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BE SURE THEY 
RISE AND SHINE 


in PERSONALIZED 


CAMP T- SHIRTS 


And not only at camp. These NORWICH 
T-SHIRTS AND SWEATSHIRTS wear like 
iron, Back home, when camping days are over, 
they serve you as walking, talking billboards. 
Word of mouth advertising is still the world’s 
best and that’s the valuable added PLUS 
you get when you think early and act fast 


LIKE NOW! 

SHRINK RESISTANT 
NORSET® processed || 
FOR LASTING FIT. 


For complete price information send sample art 
and lettering plus colors and quantity desired. 


MILLS INC. Norwich, New York 


(modem) Gives vou so much (MOF...) 
a 
IN SWIMMING POOL SUPPLIES 


Modern manufactures over 100 top-quality products 
~ including filters, fittings, vacuum cleaners, pool 
paint, algae preventives, diving boards—for every 
swimming pool need. Modern offers more know-how, 
more value, greater dependability—thanks to a 
large, experienced staff. Huge stocks and regional 
warehouses assure fast shipment. Low prices save 
you money. 


modern) SWIMMING POOL CO., INC. _ Send today 


One Holland Avenue, White Plains, N. Y. for big Catalog 
Manufacturers of Swimming Pool Supplies Since 1935 No. 17B 


*jell.O is a registered trade-mark of General Foods Corporation 
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American Camping Association 
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Winchester Can Help Your Camp Offer Campers complete set of free booklets which describe how 


All the Fun, Thrills and Pride of Learning to Shoot easily you can add supervised Riflery to your 
program. As your plans progress, we urge you 


No other sport has the basic appeal that shooting to investigate the many advantages offered by 
| has for boys and girls of all ages. Give your our Winchester 22 rifles and Western and 
( campers a chance to shoot and you'll have one of Winchester 22 caliber cartridges. For years of 
| the most popular activities a camp can offer. trouble-free economy, as well as for all-around 

Close to 1,000 camps are already participating shooting qualities, there is nothing like genuine 
} in the complete Riflery, program recommended Winchester 22 rifles. 


by the National Rifle Association. Winchester, 
with the cooperation of the National Rifle Associ- 


ation, will gladly assist all camp owners and direc- 
tors interested in setting up one of their own. 


Mailing the coupon below will bring you a TRADEMARK 


22 RIFLES 


FREE! Complete Kit of Riflery Information for Camps 


| | 
| Winchester-Western Division | 
| Olin Mathieson Chemical Corporation j 
New Haven 4, Connecticut | 
| Please send me the free set of booklets and folders giving in- | 
| formation on how I can add Riflery to my camp program. | 
| 
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You meet the 


You know the old saying —‘‘you can tell a man by 
the company he keeps.” 

The same goes for any advertising medium. 

Take The New York Times Magazine Camp 
Directory. It’s consulted by the nicest people — 
people with higher than average incomes . .. people 
who consider camping essential for their children 
... people who respond to advertising in The Times 
because they have confidence in The Times, 


They're an audience plenty of camp directors 


nicest people 


would love to make eyes at... and do. More camp 
advertising appears in The Times than in any 
other newspaper or any magazine. 


If you want to reach your best prospects, go 
where the nicest people are. Advertise your camp 
in The New York Times Magazine. Get the de- 
tails now. 


Che New Cimes 


Camp Advertising Dept., Times Square, N. Y. 36, N.Y. LA 4-1000 
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NEXT BEST to a 
GUARDIAN ANGEL 


February 1957 


This Month's Features 


Cover: Camping Salutes the 1957 Regional Conventions I Y ou can’t prevent accidents and 
sickness—but you can act 


promptly to remedy them with 
Educators generous, low-cost 
Campers Insurance. 


Regional Conventions Planned For You 19 


Basic Concepts For a Growing Camp Program 


Mack E. Horsmon 21 GOOD... FOR YOUR CAMPERS 
You won't hesitate to arrange im- 
Suggestions And Aids For Advance Leadership Training mediately for the best possible 


medical care. Staff members may 


Marvin Rife 22 
arvin Rif be covered, too. 


Menus For a Week 23 GOOD... FOR YOUR CAMP 
Helps guarantee good parent-camp 
The Value of Co-Ed Camping relations. Satisfied parents return 
C. Owen and Catherine G. Greene 24 | children to camp year after year. 
Choosing Your Camp Naturalist Alfred L. Hawkes 26 ACCIDENT BENEFITS 


SICKNESS BENEFITS 
| ACCIDENTAL DEATH BENEFITS 
The Story Teller At Camp Arthur L. Zapel 28 | DISMEMBERMENT BENEFITS 
Helping Your Campers To Accept “Differences 
Mrs. Ivor Johnson Echols. 30 


DREAO 
The Forward Look In Camping Howard G. Gibbs 32 | DISEASE 
| BENEFITS 
Keeping In Touch With Junior 49 | Dread Diseases new 
| covered to liberal spec- 
To Give Fresh Life To Arthur B. Johnson 54 | ified limits. 
| Departments for full details about our 
flexible, low-cost plans 
| Letters From Readers 10 For Your Information 46 | EDWARD A. KENNEY 
| | Special Risk Manager 
| Books For Better Camping 14 Classified Advertisements 52 | 14 S$. Wycombe Ave. 
Lansdowne, Pa. 
| ACA News 35 Advertisers’ Index §2 | 
| 
The contents of Camping Magazine are indexed in The Education Index, and | Bec 
available on microfilm from University Microfilms | ae Pees 
| mM LIFE INSURANCE 
| Lancaster, Pa. 
Camping Magazine, February, 1957 9 
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CAMP DIRECTORS 


Awaken Camper's interest 
with the unusual projects 
developed by our own ex- 
perienced craftsmen and test- 


ed in practical use in camps. 


Our wide variety of unique 
materials, our remarkably 
clear instructions, and our 
SPEEDY SERVICE, are the 
result of specializing exclu- 
sively in the problems of 


camps. 


Among our lines: 


WOOD BOXES, CORK, 

FELT, METAL, LOOMS, 

BRAIDERS, BELT BLOX, 
FOOTSTOOLS, 
LUSTRO LACE, 


etc. 


Write today for FREE 


new project sheets, and 
full information to 


The HANDCRAFTERS 


72C BROWN STREET 
WAUPUN, WISCONSIN 


letters 


from readers 


Comments on Readers’ Service 


Thank you for this bonus service 
(Readers’ Service). It is appreci- 
ated greatly. 

Barry G. Lowes 
Camp New Moon 
Muskoka, Ontario 


The fall issues of CAMPING MaG- 
AZINE have been exceptionally in- 
teresting and helpful. | am _ glad 
you are getting so many articles of 
real practical value. 

I wish to commend you for your 
Readers’ Service offering free bul- 
letins from manufacturers. The 
December issue contained several 
bulletins which I need at this time. 
1 am enclosing the request slips. 

C. Walton Johnson 
Camp Sequoyah 
Weaverville, N. C. 


Seek Authors’ Addresses 


We are very much interested in 
the plans you published in your 
December CAMPING MAGAZINE for 
hoys cabins. The article was written 
by Howard M. Williams, Boys’ 
Clubs of America. 

We would like to reach him or 
the Boys’ Clubs for more plans 
and details of dimensions, etc. so 
are hoping you can give us his 
address or give him this letter for 
further details. 

Gladys McPeek 
Hartley House 
New York 36, N.Y. 


In the June issue of CAMPING 
MAGAZINE there was an article en- 
titled, “Want a Perfect Beach?” 

1 should like to get more infor- 
mation about the use of agricultural 
limestone and would appreciate 
your letting me know where I can 
get in touch with the person who 
wrote the article. 

Joseph K. McManus 
Palisades Interstate 
Park Commission 
Bear Mountain, N. Y. 


It is not our policy to give out 
author's addresses. We will, how- 
ever, be happy to forward mail to 
them if you will address it in care 
of CAMPING MAGAZINE.—Ed. 


|! have just read the article by 

Dr. Arthur Selverstone in the Janu- 

ary issue Of CAMPING MAGAZINE. 

1 would like to write Dr. Selver- 

stone, and would appreciate it if 
you would send me his address. 
Ward D. Peterson 

University of Michigan 

Ann Arbor, Michigan 


We regret that Dr. Selverstone’s 
camp affiliation was not included 
with his article. He is with Camp 
Lenox, East Lee, Mass. If you care 
to write in care of CAMPING 
MAGAZINE, we shall be happy 
to forward your letter to his winter 
address.—-Ed. 


Compliments on Riflery Article 


Just a short note to pass along 
our compliments on the article “An 
Improved Riflery Program,” by 
Stanley W. Stocker, which appeared 
in the December issue of CAMPING 
MAGAZINE. 

Mr. Stocker did a fine job of 
analyzing rifle shooting as a camp 
activity, and undoubtedly cleared 
up some erroneous ideas which 
might be in the minds of some 
camp directors—particularly in re- 
ference to safety and cost. 

We are very glad to see an article 
of this type in your magazine, and 
I know it will help many camp 
directors. 

C. Richard Rogers, Director 
Club Activities Division 
National Rifle Association 
of America 


Keeping An Issue Alive 
in the ACA News Section of the 
January issue I read of the progress 
(Continued on page 12) 
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all 86 Heinz Camp Foods 


GET ALL YOUR CANNED FOODS IN ONE TROUBLE-SAVING, 
MONEY-SAVING SHIPMENT! 


You can just about fill your entire advance 2 HEINZ BEANS 9 WEINZ FRUITS 
order from the Heinz list of ready-to-use 2 HEINZ CHILI AND CHILI BEANS 17 HEINZ PICKLES AND RELISHES 

; , 5 HEINZ CONDIMENTS 3 HEINZ MACARONI AND SPAGHETTI 
camp foods. Thrifty large-size Camp Packs 15 HEINZ SOUPS 9 HEINZ JELLIES 
make it easy to control food costs and pre- 8 HEINZ MINUTE MEALS 2 HEINZ SALAD DRESSINGS 
vent waste. Let an experienced Heinz Camp 3 HEINZ VINEGARS 3 HEINZ TOMATO JUICE and PASTE 


representative help you analyze your food 13 HEINZ VEGETABLES 2 MAGIC ONIONS 


problem and plan a balanced order. 


HEINZ 


MAIL FOR FREE FOOD-PLANNING HELP 


H. J. Heinz Company 
Hotel & Kestaurant Division, Dept. 28 
P.O. Box 57, Pittaburgh, Pa 


; Send your Camp representative with samples and full information 
| 


on Heinz Camp Foods. 
NAME. ans 


STATE. 


: CAMP FOODS 
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Winner of publishing 


Redbook field's high awards 


| GEORGE POLK MEMORIAL AWARD 
and 


LINCOLN UNIVERSITY AWARD 
1956 


BENJAMIN FRANKLIN GOLD 
MEDAL MAGAZINE AWARD 
(1955) 


THE AMERICAN HERITAGE 
AWARD (1953) 


THE FREEDOMS FOUNDATION 
AWARD (1951) 


_ What Your Doctor | 
Should Charge / 


the reliable lists of 


> | 3 


Advertising rates based on 2,300,000 annual 
average net paid circulation effective with 
February 1957 issue. Highest circulation in 
Redbook history. 


For information and camp advertising rate card address: 


ETHEL F. BEBB, Redbook Magazine 


230 Park Avenue New York 17, New York 


Solves 
Deep-Water 
Pier Problems 
Free-Floating 


Raft or Here, for the first time, 
is your modern solution to safe docking 
Shore Anchored in deep water, sharp drop-offs, muddy bottoms! It’s 
Dock the new STANDARD STEEL FLOATING DOCK 
Rides the waves like a big boat — on new leakproof 
steel pontoons. Replaces unsafe steel drum make- 
shifts. Basic unit, 6’ x 16’, with Standard Steel em- 
bossed, nonskid deck, carries up to 20 people, all 
Standard Steel accessories. Adapts to any length, 
width with bolt-on 6’ x.8' floating sections. Easy one 
man installation. 


Write now for illustrated 

Bulletin on new Standard Standard Stzel_ PRODUCTS MFG. CO. 
America's Leading Producer of Modern Waterfront Equipment 
DEPT. C, 2836 SOUTH 16th STREET © MILWAUKEE 15, WISCONSIN 


Steel FLOATING DOCKS. 


of Hope McDermott’s Intercultural 
Committee. 

I believe the ACA and CAMPING 
MAGAZINE should give headlines to 
the idea that camping, as a tool for 
developing better democratic citi- 
zens, should cross racial, religious, 
national and economic lines. 

For 33 years Pioneer Youth 
Camp has been truly inter-racial 
and non-sectarian with a cross sec- 
tion of many economic groups. We 
have not only had a_ successful 
program but have helped to develop 
some wonderful leaders in this 
field of human relations. 

Camps could help lead the way 
to civil rights legislation because 
children are not born with pre- 
judices and the intimate creative 
living experience of camp life can 
teach them to ‘love thy neighbor.’ 

Congratulations to CAMPING 
MAGAZINE and the Intercultural 
Committee for keeping this issue 
alive. 

Betty H. Tuck 

Pioneer Youth of America, Inc. 

New York, N. Y. 


Building Program 
I have just received my copy of 
CAMPING MAGAZINE, January, 
1957. In “Letters from Readers” 
there is one alluding to the “Well 
Planned Building Program” by 
Eugene F. Magenau in the Novem- 
ber 1956 issue. Since we are pre- 
sently undertaking serious study of 
our long range camping needs 
which will tie in with a building 
program, I would appreciate receiv- 
ing a copy of the article or of the 
November, 1956 issue for which 
we would be happy to pay. 
In addition I wonder whether 
or not you would be able to furnish 
a bibliography of articles related 
to camp development and camp 
construction which has appeared 
in past CAMPING MAGAZINES. 
| wish to thank you in advance 
for your assistance. 
Leonard Bloksberg 
Jewish Community Center 
Baltimore, Md. 


We are glad to supply copies of 
back issues, as long as our supply 
lasts. Single copies less than one 
year old are 60c; copies more than 
a year old cost $1.00.—Ed. 
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HOT WATER TO SPARE 


AT CAMPS BEYOND THE GAS MAINS 


( 


3? 


For full information about Gas Water Heating, 
Cooking, Heating and dependable gas service, 
call the Suburban Propane Gas Service 
ofice near you, or write to one of the offices 
listed below. Ask about gas laundry drying and 


incineration, too. 


Your greatest demands for hot water — for 
showers, laundry, dishes and cleaning — can be 
supplied easily and economically with a modern 
automatic Gas Water Heater and Suburban 
Propane Gas. 


Suburban Propane Gas is the same fuel used by 
so many successful, up-to-date camps for better, 
safer, faster, low-cost cooking. Used for water 
heating, too, Suburban Propane Gas costs 
even less, because gas rates go down as gas use 
goes up. 


= 
a Gas Service 


SUBURBAN PROPANE GAS CORPORATION 


The Gas Company Beyond the Gas Mains 


Serving Camps in 15 Eastern States from Maine to Florida 


SUBURBAN-RULANE DIVISION GENERAL OFFICES 


Box 8037 


CHARLOTTE, N. C. 


WHIPPANY, N. J. 


Box 206 Box 1937 
PORTLAND, ME. 
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ATTENTION! 


CAMPERS 
INSTRUCTORS 
RECREATION LEADERS 


BOOKS 


DANCING + CANOEING 
COOKING + COUNSELING 


Dance A While 
hy Jane Anne Pirrrman 
S. Water 
hy hook will be of great 
valine ty interested in 
» the camp counselor, it will in 
presenta 
interested 


anyotie 


program and 
planning to the 
te or two trom the repre 
“juare and soctal dances in 

how also contain i wlossary 


termes $43.50 


Canoeing A-Z 
Ay Rown 


the 
of canoes 


on the selection 
paddle 
, requirements tor stuce 

Ate mcluded 
strictly on canoeing 
» turns, not so tre 


quently ‘lise ti cdl, pre ented 
cause 1 value to the 


yf) 


Quantity Recipes for 
Quality Foods 
hy bt. byvetyn 
Scrumptious, they'll say! This umique 
j** card file ha heen espe ally compiled 
imipet oft anyone who 1s preparitip 
larwe quantity menus and wants result 
flavertul result Recipe and = ytelds have 
heen standardized in multiples of = yields 
from peciic size pans and equipment 
lhese can te increased to meet the nee 
of specihce unit 

Camp Counselor 
Training Workbook 
by Mantis Harrwic 

PrTERSEN 

camping! This workbook 
developed to allow more 
which 
Sugyestions, 


titne 

pectally 

i tual 

in 

and questions for the counselor 

counselor ate mecluded Adaptable 
ive camp of Camping Cours 

inl women, $2.50 


CAMpitiv tice 


these books published fry 
Burgess Publishing Co. 


To place your order, clip and mail the 
coupon below. 


Burgess Publishing Co. 
426 South Sixth Street 
Minneapolis 15, Minnesota 
Please send me copies of the following 
books by return mail 
Dance A While $3.50 
Canoeing A-Z 1.50 
Quantity Recipes for 
Quality Foods 2.75 
Camp Counselor Training 
Workbook 2.50 


Payment Enclosed | Bill Me 
| | Send on Approval 


Name 
Address 


City ~ Zone — State 


Inspirational Poetry for Camp 
And Youth Groups 

AuTtuor: H. Jean Berger 
PuBLISHER: H. Jean Berger, 49 

North Main St., Cortland, N. Y. 
Reviewer: Charlotte F. Andress, 

Director of the Division on 

Youth Services of the Federation 

of Protestant Welfare Agencies, 

Inc., New York. 1956, $2.00. 

Poetry, too often overlooked in 
the camp program, comes to the 
fore in this handy volume. It ts full 
of good familiar, and some not so 
well-known, verses on the out-of- 
doors, camping and a code for liv- 
ing. 

Miss Berger has a fine four-page 
introduction labeled, “Poetry in the 
Camp Program” which should en- 
courage a director or counselor to 
use poetry as a medium of expres- 
sion. 

There are some of the classic 
standbys included in the little vol- 
ume, but also some lovely poems by 
campers about the good times they 
have had. 

The book could well serve as a 
resource of good poetry and as an 
inspiration to put into form one’s 
feelings about camping and the out- 
of-doors. 


Prize Plays For Teen-Agers 
AuTHoR: Helen Louise Miller 
PUBLISHER: Plays, Inc., 8 Arlington 

St., Boston 16. 1956, $5.00. 
REVIEWER: Charlotte Perry, Perry- 

Mansfield Camps, Steamboat 

Springs, Colo. : 

Miss Miller’s 24 one-act, royalty- 
free plays can be useful to many 
teachers and leaders of dramatic 
groups. This will be especially true 
where dramatic enterprises are used 
principally as recreation and as a 
basis for wholesome and popular 
co-educational activities, rather than 
as laboratories for teaching acting 
techniques or for developing under- 
standing or appreciation of the dra- 
matic arts. 


Books for 


Better Camping 


Leaders of such groups will find 
it easy to introduce to their young 
people the characters, situations, 
etc. in these plays. Settings and 
language will present no problems 
and the dilemmas on which the ac- 
tion turns will be easily grasped by 
the young actor. 

Beginnings are lively and there is 
genuine suspense and enough action 
to keep things moving. 

There is a place in the drama 
section of the camp, school and 
youth center book-shelves for Prize 
Plays for Teen-Agers. Let us hope 
that Miss Miller will continue to 
produce more on this order. 


Girl Scout Song Book 
PUBLISHER: Girl Scouts of the 
U.S. A., 155 East 44th St., New 
York 17. 1956, 20¢. 
REVIEWER: Louise Ganter, Chicago 

Latin School, Chicago, Il. 

The newest of the Girl Scout 
song books, printed in a handy poc- 
ket size, is divided into 4 sections: 
Songs for Scout occasions, 
songs for fun and action, Ameri- 
cana and songs for part-singing. 

Of these, the first section and the 
regional songs are obviously geared 
to Scout activities. Good material, 
however, for use non-Scout 
camps is also to be found. The 
Americana grouping includes Amer- 
ican folk songs well chosen for their 
musical quality, their variety in 
content and style, and their appeal 
for boys and girls of various ages. 

Scattered throughout the volume 
are rounds, many in the original 
language. For more ambitious un- 
dertakings, there are part-arrange- 
ments of such familiar and general- 
ly popular songs as Jacobs Ladder 
and Shenandoah, among others. 

Particularly useful for a camp 
music program are selections cull- 
ed from the Americana and part- 
sections. 


continued on page 16 
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=“CAMP STANDARD 
FOR OVER 30 YEARS 


T-SHIRTS 


White and colors, 
standard and 
premium weight. 


/ 
“SWEAT SHIRTS 
White, Maize, Gray, Navy. ZIPPER SWEAT SHIRTS POPLIN JACKETS 
Zelan treated for 
White, Maize, Navy. water repellency. 
Complete assortment of colors. 
. . Plus a full line of 
= 6 > => CAMP SHORTS © EMBLEMS 
and many other items 


for camper and counsellor. 


CREW HATS 


BASEBALL CAPS 


T-SHIRT SAMPLE: If you haven't yet adopted Champion T-Shirts 
W for your camp, we'd like to introduce them to you at no charge. 
FR Send us your camp design, indicating the color you'd like, and we'll 


be happy to make you a free T-Shirt sample. 


WRITE NOW 
FOR COMPLETE 
CAMP WEAR CATALOG. 


CHAMPION 115 COLLEGE AVE., ROCHESTER 7, N. Y. 
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So said a camp official who ordered 
eight Old ‘Town canvas canoes after 
trying out other types. Another well 
known camp executive wrote: “Old 
Towns purchased in 1934 are still 
in good condition, despite heavy 
duty in rugged country.” They know 
from experience that Old ‘Town 
builds ’em best—to last for years 
and years, 


Place your order now! Make sure 
you have Old Towns for your camp 
season. 

We also build flat-bottom boats, 
sailboats, boats for use with out 
board motors and skiffs for rowing 
and motor use. Our variety of 
models will meet your watercraft 
needs. 

Old Town quality accessories: Pad- 
dies, oars, slat back rests, mast 
seats, carrying yokes, cushions, etc. 


continued from page 14 


Manual of Physical 

Education Activities 

AuTuHors:Hollis F. Fait, John H. 
Shaw, Grace I. Fox, Cecil B. 
Hollingsworth. 

PUBLISHER: W. B. Saunders Co., 
West Washington Square, Phila- 
delphia 5. 1956, $4.00. 

REVIEWER: Robert Delahanty, 
Camp Monomoy, East Brewster, 
Mass. 

“Manual of Physical Education 
Activities’ should be available to 
every person who is interested in 
any phase of physical education or 
recreational activity. Physical edu- 
cation is a phase of education and 
the manual emphasizes this impor- 
tant fact by giving information and 
knowledge of the different activities 
and shows the importance of using 
this knowledge and information in 
the training of the body and mind. 


A better understanding of sports 
and games is acquired because of 
the story portrayed of the develop- 
ment of the different activities. The 
changes in the rules and techniques 
are carefully explained so the cur- 
rent game is better understood and 
taught. 

The use of this manual would en- 
rich the material used in any class 
in physical education and make the 
subject of vital meaning to each stu- 
dent. 

The pages of the book show the 
research, study, and experience of 
the authors made available to those 
who use this manual for study or 
pleasure. 


You'll find Old Town your shrewd 
est canoe investment too! They re 
tough, yet easy to handle; stable, 
steady and quiet; resilient, and 
above all, economical to maintain. \ 


Old Town has been the favorite tor ‘Old Town Canoes” 


nearly 60 years. 


Write for Free Catclog. Address: 


OLD TOWN CANOE COMPANY 
482 Fourth St. Old Town, Maine 


GET FOULED UP 
LAST SEASON 


By Half Clean Dishes — Glasses ? 


THE PROVEN SOLUTION FOR 
MANUAL DISHWASHING IS 


books received 


* NO NEED TO REPEAT 


(LIQUID DETERGENT) 
* NO NEED TO FRET 


YOU DON’T HAVE TO 
BUY IT TO TRY IT? 


* gleaming dishes at each wash 
* sparkling glassware — pots — pans 


Z 
ahi li Z 
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WES-TEX CHEMICAL CO. 


287 EAST THIRD STREET MOUNT VERNON, N. Y. Cokesbury Press, New York 


See you Boston, Booth 57 Pittsburgh, Booth 26 — City. $2.00. 
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THINGS For Boys To 
Make, by William J. Hennessey. 
Publisher: Harper & Bros., New 
York City, $2.50. 


LOCAL 
Brethren 
Elgin, Ill. 


AND THE 
Publisher: 
House, 


RECREATION 
CHURCH. 
Publishing 
$2.75. 

WIN At CHECKERS, by Millard 
Hopper. Publisher: Dover Publi- 
cations, Inc., New York City. 
$1.00. 

Do Ir Yoursecr, by Bernice Wells 
Carlson. Publisher: Abingdon- 
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Camp Directors Who Look Ahead . 
Plan Their Insurance with the Sader! 


HNW&R Policies Protected Over 500,000 Persons 


In Over 4,500 Camps in 1956... Proving That Before planning your '57 insurance, it will pay you to 
contact HNW&R...to benefit from our new and 
broader programs. And since HNWA&R is both inde- 


broader benefits .. . and faster claims settlement. 


HNW&R Again Leads in Camp Insurance! 


Every year more farsighted camp directors plan their pendent and nation-wide, we are best able to develop 
insurance with HNW&R than any other company a low cost insurance program for your particular re- 
because HNW&R means individual service . . . offers quirements in whatever categories you need protection. 


Discuss: Your Insurance Problems With HNW&R 
Representatives at Any ACA Convention 


HIGHAM, NEILSON, WHITRIDGE & REID, INC. 


Members of American Camping Association 
PHILADELPHIA BOSTON «+ ATLANTA CHICAGO LOS ANGELES + NASHVILLE 
LEADING THE NATION IN CAMP AND SCHOOL INSURANCE 
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Look! The KEL-BOWL-PAK [it's a pack- 
age and a bow!) saves time serving — 
and there are no bowls to wash. Just the 
dish for mess halls and camping out! 


CORN 


Ricg 


CORN 


You bet Kellogg’s cereals are something to write home about. Mom 
likes to know her son gets his favorite breakfast cereal at your camp. 
(It’s true—at home or at camp, most boys and girls like Kellogg’s 
cereals best.) Kellogg’s individuals work out nicely for you, too. 
They save time and mess. You always know how much each portion 
costs—right down to the penny. And everyone gets his pick of 
eleven different and delicious cereals. Kellogg’s individuals. Order 
up. They make great campers. | 


Corn Flakes, Rice Krispies, Sugar Frosted Flakes, Raisin Bran, Sugar Smacks, 
Pep, 40% Bran Flakes, Sugar Corn Pops, Shredded Wheat, All-Bran, Special K 
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Regional Conventions 


Planned For You 


7 ACA Regional Conventions feature speakers, 


sessions of interest to every camping person 


February marks the start of the American Camping Association’s 1957 Regional 
Conventions. Each of the seven conventions has been carefully planned by ACA 
members for you — their fellow members and camping people. Speakers have 
been chosen for their knowledge and experience in your field. Sessions have been 
planned to cover the wide range of your interests. 


This Special Convention Issue of Camping Magazine highlights some of the 
convention events planned for you. The articles on the following pages were 
selected to serve as background information and discussion material. 


Plan now to attend one or more of your ACA Regional Conventions. You will 
gain in knowledge, experience and camping friendships. 


Convention Highlights 


Region |, February 7-9, 
Hotel Statler, Boston, Mass. 

Dr. Charles C. Noble, Syracuse University, is one ol 
the outstanding speakers on the program of the Region 
I Convention. His topic will be “Plus Values in Camp- 
ing.” Ted Cavins, ACA president, and Dr. L. Linwood 
Chase, Boston University, will also speak at the ses- 
sions. Kindred group sessions have been scheduled, 
with ample time allowed for discussion. Seminars of 
interest to all camping people are also planned. Theme 
of the Convention is “Camping Marches On.” 


Region II, March 21-23, ! 
Penn Sheraton Hotel, Pittsburgh, Pa. 

Stringfellow Barr, noted author, lecturer and educa- 
tor, will speak to the Region II Convention on camp 
philosophy. Senator Richard Neuberger will talk on for- 
est and wildlife conservation and William F. Finzer, 
University of Pittsburgh, will speak on child develop- 
ment. The convention program includes 17 kindred 
group meetings and 21 small group sessions on topics 
selected by ACA members in Region Il. An added fea- 
ture of this convention is the National ACA Board 
meeting on March 19 and 20. 
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Convention Highlights 


Region Ill, Jan. 31-Feb. 2, 
Deshler-Hilton Hotel, Columbus, Ohio 


Ellsworth Jaeger, Curator of Education at the Buf- 
falo Museum of Science, will be the keynote speaker 
for the Region II] Convention. The convention pro- 
gram will also include a special workshop on “Inter- 
preting Nature,” consultations with specialists on camp 
administration, workshops on outdoor education and 
school camping, and many kindred group and round- 


table sessions. 


Region IV, March 13-16, Ellsworth Jaeger 
Methodist Youth Camp, Leesburg, Fla. 
Keynote speaker for the Region IV Convention will 
be Dr. Julian Smith of Michigan State College. Much 
of the program will be worked around interest groups 
centered in the outdoor life of the convention theme — 
“Our Wilderness Heritage Regained.” In addition to 
kindred group meetings and roundtables, Sidney Geal, 
ACA Standards Director, will direct a training pro- 
gram for standards chairmen. 


Julian Smith 


Region V, March 6-9, 
Jefferson Hotel, St. Louis, Mo. 


Dr. L. B. Sharp will be one of the chief speakers at 
the Region V Convention. His talk will be on the 
philosophy of programming. Theme of the convention 
is “Trails to Good Camping.” The discussions and 
workshops will be centered around four topics within 
this theme — the Child, Program, Administration and 
Supervision and Skills. Exhibits and demonstrations F 
are also scheduled. . B. Sharp 


Region VI, April 4-6, 
Association Camp, Estes Park, Colo. 

Fred V. Rogers, vice-president of ACA, will be one 
of the active participants in the Region VI Convention. 
The keynote speech will be on the theme of the meet- 
ing, “Focus on the Camper.” Discussion groups on per- 
sonnel practices, program planning, public relations, 
health and safety will continue through two sessions. 
Program clinics on crafts and campcraft skill are also 
scheduled. 


Rovers 


Region VIl, Feb. 28-March 2, 
Gearhart Hotel, Gearhart, Ore. 
T. R. Alexander, ACA president-elect, will be one 
of the leading speakers at the Region VII Convention. 
The conference program also includes workshops on 
spiritual values in camping, program planning, new 
training techniques and methods, educational implica- 
tions of camping, and resident and day camp stand- 
ards. Theme of the convention is “New Horizons in 
Camping.” T. R. Alexander 
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T IS NO WONDER that, in 
| these days of turbulence, incon- 
stancy and search for answers 
everywhere, many people concern- 
ed with camp program are ponder- 
ing the place of camping in this 
strange world of the present and 
are trying to re-state their philo- 
sophies in terms of present-day de- 
mands and conflicts. What is pre- 
sented here is an attempt to help 
those who truly want camping to 
“do something” to arrive at some 
guideposts for action. And it is 
done, | would hope, with an eye 
for things as they are, not as we 
sometimes wish they were. 

The following concepts, I feel, 
should govern our formulation of 
camp program. 


Some Basic Concepts 


|. Camping must be fun. It can- 
not be other, if we take into con- 
sideration the purposes of our 
campers (and unless we do this, 
we'll soon close our camps.) Every 
child comes to camp hoping to have 
a whale of a good time. We need 
no more justification for this con- 
cept than the fact that camps are 
for kids. 

2. Camp program can, and 
should, effect some real education 
while providing real fun. Impossi- 
ble? No! Educators, in general, are 
realizing the tremendous educa- 
tional potential of activities that are 
fun for kids and are what they 
want to do. We know now, from 
camper and student testimony, that 
learning does not have to be pain- 
ful. 

But why should a camp educate? 
First of all, the unique setting of 
camping furnishes unparalleled op- 
portunities for learning — small 
groups, understanding and helpful 
leaders, 24-hour-a-day coexistence 
with other people, and the whole 
myriad outdoors. Ethically, we can- 
not allow such opportunities to be 
wasted. Education, incidentally, im- 
plies real and socially useful learn- 
ing, not only academic knowledge. 

Secondly, camping is a kind of 
social institution. Therefore, it has 
a responsibility to those who main- 
tain it and whom it serves. That 
brings us to our next concept. 

3. Camping, as a creation of so- 
ciety, discharges its responsibility to 
society when it provides children 
with opportunities to live success- 
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cratic society desires 
camper-centered, 


some basic concepts for a 


Growing Camp Program 


fully now and to prepare for future 
successful living. Along with this 
would go opportunities to face and 
to work out solutions to some of 
the problems of social living today. 

What institutions have better po- 
tentialities than camps to teach the 
basics of cooperative living? Where 
else can children gain so easily that 
essential practice responsible, 
democratic living that must be had 
if they are to become responsible, 
democratic, broad-minded adults? 
Let’s carry this thought further in 
our next concept. 

4. Camp program is most mean- 
ineful to the camper and most pro- 
ductive of the results a truly demo- 
when it Is 
camper-planned, 
camper-executed, and camper-eval- 
uated. 

We will never produce a demo- 
cratic situation if we dictate to 
campers. We will not have camper- 
learning if we do not allow them to 
make mistakes and if we do not 
help them evaluate what they do in 
terms of their own objectives. These 
are just a few of the implications 
when we decide to really help our 
campers grow. Only when activities, 
goals for activities and evaluation 
of activities are cooperatively ar- 
rived at can we be reasonably sure 
that significant growth is taking 
place — the kind of growth that 
our society needs so badly. 

This concept, I believe, is ines- 
capable if we intend to handle chil- 
dren democratically and to produce 
in them important skills in living. 

But what about the individual? 
Is he to be submerged in the group? 
Let’s see concept number five. 

5. Camp program will meet its 
responsibilities to the individual 
camper when it provides him with 
opportunities for expression of self, 
satisfaction of personal needs, op- 


By Mack E. Horsmon 


portunity for recognition from the 
group, and opportunity for integra 
tion within a group. 

It is not intended that the indi- 
vidual camper should be neglected. 
A happy group is possible only 
when there are happy individuals. 
Individuals with varying abilities 
and personalities are the backbone 
of an effectively functioning group. 

The five concepts stated above 
are possible to achieve only when 
a sixth is added. 

6. Camping can best be done in 
small sroups; with a mature, well- 
trained staff{; and with an adminis- 
trative policy that is conceived as 
being subordinate to the needs and 
purposes of campers and to the in- 
escapable demands of today's world. 

That’s a big order, isn't it? Some 
of it we do already. Much of it will 
be frustrating to try to put into ac- 
tuality. But | believe we would be 
reneging if we didn’t try. We have a 
society in desperate need of the 
kind of learning experiences a camp 
can offer and we have kids who find 
it fun to learn these things. The an- 
Swer seems clear. 

It will mean abandonment of 
some of our pet notions. It will 
mean constantly changing our ideas 
and methods. It will mean seeking 
harder than ever for acceptable 
staff people. It will mean a re-ori- 
entation of the thinking of our spon- 
soring agencies and committees. 
And it may mean (temporarily, 
I'm sure) an increase in the num- 
ber of camp headaches. But such is 
the price to be paid by those who 
hope to make camping the super- 
lative agent of true democracy that 
it can be. It is a price that we 
should gladly pay. 


—Mr. Horsmon works with the 
school camping program of the 
Battle Creek, Mich., public 
schools, 
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By Marvin Rife 


suggestions and aids for 


Advance Leadership Training 


S WE MOVE into the pre- 
A camp season, we can begin 
to train our staff. Here are some 
methods of preparing leaders before 
a camp actually opens. 


Interviewing 


The interview is a tremendously 
important thing. We try to inter- 
view every candidate personally, or 
to have our camp directors inter- 
view them, or have some responsi- 
ble person, whom we know well, 
do a personal interview. | don't 
put much stock in reference forms 
and rating scales. | think they have 
more negative value than positive 
value. In other words, if you get a 
couple of reference forms back, 
and they're highly critical, then you 
may know that person isn’t so good. 
But, if you get them coming back 
all in the “A” column—-excellent, 
excellent, excellent—you may first 
of all know that that person may 
be quite a good friend of the candt- 
date. The personal interview, il 
seems to me, can ferret out some 
of the weaknesses, and help us to 
be a little bit more exacting in our 
selection. 


Correspondence 


The matter of correspondence ts 
a part of the training process. We 
can put ideas into letters and other 
materials that will begin to build 
expectations upon the part of the 
leader as to what his job ts going 
to be. 
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We have written job descriptions 
for every job in our camps, and 
they are tailored to each particular 
camp. We all have a generalized 
type of idea of camp jobs. We have 
to detail those and make them fit 
each camp situation. 

Contracts and Agreements 

A written contract and definite 
agreements can certainly go a long 
way in helping to build for the 
more formal training program that 
comes along. 


Staff Manuals 


We have a manual—a camp 
director's manual—for each camp, 
which is really a kind of “bible.” 
Then, in addition, we have the 
more specific materials which are 
made available to the counselors, 
spelling out their job responsibili- 
ties. 

Statements on Personnel Practices 


Do you have a written statement 
of your personnel practices—salary, 
privileges, days off, etc.? Some 
camp directors prefer to make up 


their personnel practices as they 
go. And sometimes, if it suits the 
convenience of the situation they 
alter them as they go, more or less 
to meet the situation. Sometimes 
that has a lot of merit. But I think 
sometimes it is just an excuse for 
poor practice. 


Group Guidance Sessions 


Group meetings before the camp 
season actually opens are recom- 
mended. Certainly if you are getting 
your personnel from widely dis- 
persed geographical areas, you may 
be limited to having your group 
meetings with people who are only 
available in centrally located cities. 

Through the colleges, through 
camp leadership institutes and 
through other group meetings that 
are held on college campuses, we 
can get help in having a better pre- 
pared person coming to the pre- 
camp training program. | know at 
the University of Wisconsin we 
carried on an actual outdoor pre- 
camp training institute, in a camp 
setting. This was for students 
majoring in camping and also other 
interested students who wanted to 
get a little bit more of the feeling 
of what camping was like. 


—In the December, 1956, issue of 
Camping, Mr. Rife discussed 
camp directors’ responsibilities 
in training staff. Additional ma- 
terial by Mr. Rife is scheduled 


for future issues. 
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menus 


Sunday 


Monday 


Tuesday 


Wednesday 


Thursday 


Friday 


Saturday 


Milk, bread and butter are served at every meal. 
are based on those used at 
O-Tahn-Avon, a girls’ camp in Wisconsin, directed by 
| From time to time Camping 
Magazine will run additional menus for a week, It ts 


~These menus 


Ruth Warren 


Becker. 


Suggestions for a week of 
well-balanced camp meals 


BREAKFAST 


Orange and grapetruit juice 
Cold cereal 
Muffins and jelly 


Pineapple juice 
Hot cereal 
Cinnamon toast 


Grapefruit sections 
French toast, syrup 


Orange and grapetruit juice 
Scrambled egys 
Toast, jelly 


fomato juice 
Cold cereal 
Toast, jelly 


Grapefruit halves 
Cold cereal 
Cinnamon toast 


langerine juice 
Sausage 


Mutfins 


Camp 


DINNER 


Fried chicken 
Mashed potatoes 
Green beans 
Fruit-jello salad 
Strawberry ice cream 


Baked ham-raisin sauce 
Boiled potatoes 
Succotash 

Lettuce wedges 


Apple crunch 


Beef biscuit roll 
Asparagus 
Carrots 


SUPPER 


Assorted sandwiches 
Relish tray 

Iced tea 

Devils food cup cakes 


Corn fritters, syrup 
Bacon 

Tossed vegetable salad 
White grapes 


Tomato stuffed with 
chicken salad 
Potato chips 


Pear and cottage-cheese salad Pickles 


Chocolate ice cream 


Breaded pork chops 
Spinach 

Rice 

Coleslaw 

Pineapple tapioca 


Beel loal 
Baked potatoes 
Peas 

Tomato aspic 
Ice cream 


Baked white fish, tartar sauce 
Stewed tomatoes 

Buttered potatoes 

Mandarin orange salad 
Brownies 


Ham balls on pineapple 
Mashed potatoes 

Wax beans 

Tossed salad 

Vanilla pudding 


they have used and 


Cherry cobble 


Baked chile 
Crackers, pickles 
Fruit salad 
Brownies 


Cook out 

Sloppy Joe sandwiches 
Tossed salad 

Potato chips 


White cake 


fomato soup 
Macaront and cheese 
Coleslaw 


Hot dogs 

Relishes 

Jello salad 
Homemade cookies 


suveested that directors will find it helpful to save 
these menus for planning next season's meals, 
Camp directors are also invited to send in the ments 


found popular so they may be 


included in this feature. 
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INCE CAMPING is a life situ- 
S ation, the experiences of both 
boys and girls are enriched if they 
can be shared. This summarizes 
briefly the philosophy we have come 
to alter 25 years of continuous 
summer camping experience as 
counselors and directors. In a co-ed 
camp youngsters of both sexes 
share, with men and women 
counselors, their work, their play, 
their fellowship and their fun. The 
environment is a quite natural one 
for children and grown-ups alike. 
[hereby it provides practice in 
living and learning patterns which 
are normal and healthy trom a 
social and emotional point of view. 

Since the concept of co-ed camp- 
ing is a relatively new one, we 
should consider some of the factors 
and thinking that no doubt played 
an important part in the producing 
and developing of segregated camps 
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The Value O 


for boys and girls. In this con- 
sideration we should probably in- 
clude the so-called brother and 
sister ‘camps. These latter, while 
usually under the same ownership, 
sponsorship or management, are 
usually programmed separately, 
except for certain social and enter- 
tainment functions. 

Many of the pioneers in camp- 
ing probably, by the nature of their 
work in church and community 
groups, were thinking in terms of 
boys or girls only. Therefore, they 
developed at their camps physical 
plants which had living conditions 
best adapted to caring for one sex 
at a time. Now, with the uptrend 
in co-ed camping, these owners, in 
many instances, could redesign and 
reconstruct their camp sites with a 
moderate amount of planning and 
financial expense to meet the re- 
quirements for coeducational living. 


To some of the early camping 
people the matter of staff procure- 
ment and staff management may 
have seemed to be less of a head- 
ache when only one sex had to be 
considered. Today, many couples 
are seeking counselor employment. 
This tends to simplify the problems 
of staffing the co-ed camp. 


Staff Management 


We are convinced that the pro- 
blems of staff management in co-ed 
camping, instead of being increased, 
are considerably lessened. Eight 
weeks of continuous round-the- 
clock living with young people ts 
an exacting job calling tor great 
devotion and consecration. It 1s our 
belief that college age counselors 
experiencing this situation, do their 
best when they have the fellowship 
of members of the opposite sex. 
This is also true of the older, more 
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mature, married couples whose pre- 
sence on the staff lends it stability 
and judgement. 


Competitive Sports 


Some directors, who strongly 
favor competitive and intercamp 
sports, undoubtedly feel the need 
for having camper enrollees of 
only one sex. It is admittedly true 
that some sports, where competition 
is desired, can best be promoted 
in camps for boys only or for girls 
only. Baseball is perhaps the best 
example of this and cannot be 
entirely ignored by camping in this 
day of strong competition from the 
Little Leagues. However, sports of 
this kind are but one phase of the 
summer program. In any list of 
camping values other activities 
have equal, if not greater, worth. 

At our camp, we have never 


have expressed themselves in favor 
of camps which would help in the 
development of their sons into 
rugged he-men. No sissy stuff for 
them. Then there are other parents 
of daughters who desire for their 
girls only ladylike qualities, free 
from any taint of tomboyishness. 
In the minds of these parents, 
camps best able to assist in the 
accomplishment of these character- 
istics are the ones where the sexes 
are separated. 

In our thinking, desirable he-man 
qualities are courtesy, consideration 
for others and desirable socia! 
graces, along with a goodly amount 
of physical prowess and strength. 
These very same qualities give 
girls their charm and femininity. 
The social contacts of coedu- 
cational activities — teach 
thoughtfulness of and respect for 


Co-Ed Camping 


By C. Owen and 
Catherine G. Greene 


been much interested in a_ highly 
competitive program. Rather, we 
have emphasized individual im- 
provement and progress. In_ this, 
the child competes mostly with 
himself. Most sports, with the 
possible exception of baseball and 
track, fit readily into such a pro- 
gram in coeducational camping. It 
competition between individuals, or 
groups of individuals, is wanted, 
softball, volleyball, basketball, bad- 
minton, tennis and group games are 
quite suitable for mixed participa- 
tion. In other activities, such as 
riflery, archery and even swimming, 
riding, canoeing and sailing, girls 
need ask for no handicap from boy 
contemporaries. 


Character Development 


Most camp directors have en- 
countered, and some may have 
been influenced by, parents who 
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the opposite sex. All in all, by 
camping together boys and_ girls 
vrow in mutual understanding and 
respect for the abilities, skills and 
true worth of each other. 


Programming 


No doubt it has seemed to some 
camp people that programming tor 
one sex involves fewer difficulties 
than programming when both sexes 
must be considered. If the staff is 
competent, it is no more difficult 
to help a group of boys and girls 
to plan effectively for their needs 
and interests than it is to arrange 
a program for just girls or just 
boys. Many camp activities such 
as dramatics, crafts, dancing, sing- 
ing, informal party games, hiking 
—even mountain climbing — lend 
themselves to co-ed participation. 
Of course, there are stages in the 
growing up process when boys pre- 


fer to be with boys and girls like 
to be with girls. By means of good 
programming this can be handled 
in a co-ed camp. Special all male 
or all female events can be planned 


Plus Factors 


Listed below are some of the 
features we believe make coeduca- 
tional camping desirable: 

It embraces the basic princr 
ples of democratic living. 

2. It promotes good fellowship 
and understanding between — the 
SCXeS. 

3. It truly complements and adds 
to the best character building in 


fluences of normal social patterns 
found in homes, schools and 
churches. 

4. By having both and 


women counselors, some of whom 
are themselves parents, it is possi 
ble to establish more normal adult- 
child relationships than is possible 
in other types of camps. 

5. Normal, healthy boy-girl re- 
lationships are present. 

6. It provides for a continuing 
and strengthening of brother and 
sister relationships often in’ ways 
of better understanding and ap 
preciation than previously existed 
in the home. 

7. For the camp management 
seeking new enrollments, 
camping makes provision for broth- 
ers and sisters to go to camp to- 
yether, and yet keep their separate 
identities. 

%. For the parents it does tacih- 
tate camp visiting when sons and 
daughters are in camp together, 

9. The co-educational camp al 
lows a camper to live in a natural, 
homelike and family-like situation 
and yet have a temporary libera- 
tion from his family. So the child 
on his stay away from home ex- 
periences a minimum loss of securt- 
ty, which is fundamental to his 
sound emotional development. The 
co-ed camp easily 
made transition from home Iile to 
camp life. 

10. In closing it may be 
that co-ed camping is not merels 
a true replica of life, it is life itself 
at its best. 


co-ed 


provides an 


said 


Mr. and Mrs. Greene 


directors of Camp Ridgeway in 


Maine. 
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Things to look for 
when you are 


Choosin 


By Alfred L. Hawkes 


HE PROBLEM of filling the 

position of camp naturalist 1s 
often the one that gives the con- 
scientious camp director most con- 
cern when in the process of com- 
pleting his staff. For such a 
counselor must have not only a 
working combination of interest, 
ability, knowledge and skills in his 
field, but he must have interest in 
people and ability to live with them. 
Too often, the most important 
thing, the ability of the applicant 
to spark the interest of children, 
is overlooked in favor of scientific 
training or schooling. In general, a 
good nature counselor should know 
his material and his methods but, 
above all, must be able to transfer 
his knowledge enthusiastically to 
those around him. 

While it is not possible to make 
a rigid set of standards by which 
to evaluate a person for the job 
of camp naturalist, the following 
suggested qualifications may help in 
selecting such a person, Of course, 
he must measure up to the general 
camp requirements for counselors 
in regard to health, general back- 
ground, appearance and age. 


Educational Background 


He should, as a very minimum, 
be a high school graduate and, in 
general few persons can handle the 
job successfully unless they have 
had at least two years of college. 
College training should preferably 
have been in one of the following 
fields: Botany, Zoology, Biology, 
Entomology, Wildlife Management, 
Forestry, Geology, Agriculture, 
Ecology, or Conservation. A majo1 
or minor in’ Education combined 
with any one of the others ts rare 
but ideal traiming. 

It is important to know that 
some natural science students are 
very narrow in their approach to 
the field while others are very 
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broad. Generally the physiologist, 
anatomist, taxonomist, etc., is not 
well trained for the job of camp 
naturalist. His training is primarily 
for research and technical work, 
and he is not likely to have much 
enthusiasm for or interest in things 
which the average child in camp 
wants to know. 

On the other hand, a person who 
has majored in a wide field such 


as general biology has already indi- 
cated that his interests are broad. 
He is more likely to have an atti- 
tude through which he will be able 
to interest the average person. This 
is not a hard and fast rule, but it 
is usually true. 

The most important experience 
for a camp naturalist to have had 
is that of a general camp counselor. 
The longer he has been employed 
as a general counselor, the better 
he will understand the job he must 
do as a naturalist. 

Comparable experience would 
be leadership in the Scouts, Four 
H, Youth Hostel, community rec- 
reation programs, teaching, “Y” 
programs, national or state park 
naturalist, wildlife sanctuary super- 
intendent, public relations worker 
for conservation organizations, and 
public school camping worker. 


Hobbies 


It is almost impossible for a per- 
son to be genuinely interested in 
the out-of-doors and not have an 
avocation of some kind connected 
with it. One or more of these ac- 
tivities is almost certain to be in 
the background of a well qualified 


¢ Your Camp Naturalist 


camp naturalist: rock and mineral 
collecting, fishing, nature photogra- 
phy, bird banding or other bird 
study, trapping, shell collecting, in- 
sect collecting, plant collecting, 
wood collecting, lapidary work, 
painting, gardening, sailing, raising 
animals, hiking, individual camping, 
bicycling, craft work with native 
materials, fly tying, canoeing, reptile 
and amphibian collecting, maintain- 
ing aquariums, and mountain climb- 
ing. 

The periodicals which a person 
interested in natural history sub- 
scribes to or reads regularly are 
likely to be among the following: 
Nature Magazine, Natural History, 
Outdoors Illustrated, Audubon 
Magazine, Hobbies, The Scientific 
Monthly, and National Geographic 
Magazine. A person interested in 
nature study would also read vari- 
ous professional, hobby, sporting, 
conservation, etc. periodicals. 


Personality 


This is the most difficult of all 
the qualifications to evaluate by 
written standards. There seems to 
be no one type of personality which 
suits an ideal camp naturalist. 

In addition to interest in and 
knowledge of nature, your camp 
naturalist should also have the 
same qualifications that you would 
want in all your counselors. 

Obviously, no camp naturalist ts 
going to be absolutely perfect in 
every qualification. Some sort of a 
questionnaire, incorporating the 
qualifications suggested this 
article and others as desired, might 
well be used to help select a natur- 
alist. The questionnaire, references, 
and a personal interview will help 
you decide just how well an appli- 
cant meets your requirements for a 
camp naturalist. 


—Mr. Hawkes is a seasonal park 
naturalist in the National Capital 
Parks. 
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PARKO ALGAECIDE 


(AQUATIC WEED KILLER) 


THE EFFECTIVE SCIENTIFIC METHOD TO CLEAR 


LAKES - POOLS-PONDS- STREAMS : 


_ OF WATER WEEDS, ALGAE, WATER SCUM and INSECT LARVAE 


A clean, attractive water front, free of flies, mosquitoes and scummy odors, is a definite 
necessity. PARKO ALGAECIDE restores that sanitary look and that fresh water smell! 
Takes effect within two days and has residual effect from 3 to 10 years. Kills both sub 
merged and emergent weeds and scum, It’s economical and easy to use... released be 


low the Water surface, it spreads and settles by itself, 
Distributors Invited in Protected Territories. 


Parke-Hill’s complete line of chemicals includes dishwashing compounds, 


disinfectant, insecticides and detergents. 


FREE: Detailed information on your personal | Parke-Hill Chemica! Corp. 
aquatic weed problems in handy pamphlet | 29 Bertel Ave., Mount Vernon, N. Y. 
Att.. Camp Maintenance Dept. (CM) 
form. More facts about Parke-Hill’s complete 
. Please send me information on PARKO ALGAECIDE 7 
line of chemicals designed for cleaner, : and = Park-Hill’s complete line of chemicals for 
camping. healthier camping. 
| Name 
Camp or Agency Name 
PARKE-HILL CHEMICAL CORPORATION, | Address 
29 BERTEL AVE., DEPT. (CM), MOUNT VERNON, NEW YORK City State ahs 
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By Arthur Lewis Zapel 


The Story Teller At Camp 


can paint unforgettable word 


HERE WASN'T a_ boy jack 

among us that didn’t rate the 
yarn spinners as our camp staff 
favorites. They were our heros be- 
cause they were bigger than life. 
Because they made each of us 
bigger than life. Stronger. Wiser. 
Fearless. Intrepid. When they told 
we became the frontier 
scout, pirate, gunfighter, Indian 
chief, explorer, soldier of fortune 
depicted in the narrative. Hero, 
rogue or funny fellow, chameleon- 
like, we drew on the skin of this 
person from sole to scalp. 

The story teller was our hero 
because he brushed aside limita- 
tions of time and space, opening 
the way for us to be more than we 
were, grown-up and full-size to our 
dreams. 


a story 


Magic Shared 


Listener and teller alike share 
the magic of a good story. There's 
something about a told story that 
all of the arts of motion pictures, 
television, radio and books cannot 
match. The story that is told ts a 
living thing. A sharing thing, alive 
with the personality of the teller 
and the imagination of the listener. 
Why story telling gained a thousand 
and one nights reprieve for Sche- 
herazade is easily understood. Wise- 
ly she left each of her tales partly 
unfinished. A cliff-hanger substitut- 
ed for an ending. Her vicious hus- 
band, Sultan Schariar, could never 
issue the final death order for he 
couldn't bear not to hear what 
happened next. 
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Storying has made many Ameri- 
cans immortal too. The _ teller 
emerging as the hero. Evidence, the 
legends of Davy Crockett and Mike 
Fink. They were the do-it-yourself 
variety windjammers. More often, 
however, American story tellers 
have preferred to roll their own 
king-size heros. A composite out of 
collective strength of the group. 
Symbolic heros like Paul Bunyan 
in the northern tier of States. 
Pecos Bill for the southwest. Alfred 
Bulltop Stormalong for New Eng- 


land. Every area of the United 
States has a hero or two of. its 


own. American folklore will give 
any yarn-spinner a good start. Folk 
heros are good story fare at any 
camp, but not necessarily the best. 


Choice of Story 


The successful story teller makes 
his own choice of subject and sub- 
ject matter. He chooses the story 
he knows he can tell best, Ais kind 
of story. The tall tale poorly told 
can fall flatter than a bride’s biscuit 
while the same teller might take a 
legitimate suspense adventure and 
hold his audience spellbound. Try 
a story on before you buy it. Be 
sure it fits you and the occasion. 

Examine the story of your choice 
first for action. Is something 
happening? Really happening? 
Think pieces are not for young- 
sters. They want to see their heroes 
in the act of overpowering, by 
strength, craft or endurance, the 
evil forces arrayed against him. 

“Did it really happen” is_ the 


pictures for your campers 


question that most youngsters ask 
first. Take it as a tip. Exciting 
fiction is all very well, but it doesn’t 
permit as much participation as 
the true adventure story. Excitement 
is inherent in actuality for truth 
implies it could happen again. Per- 
haps to the very listener. The real 
life story makes listener identifica- 
tion so much easier, and when the 
hero wins over adversity, it helps 


the child’s own chest swell with 
triumph. 
Use Historical Tales 
Turn to. the historical-fiction 


books for children. There’s plenty 
story material here. Try to find that 
story that ties up most closely with 
your area. It adds excitement. It’s 
thrilling to think that the action 
described may have happened on 
the very ground on which you're 
camped. Or just over the hill. Or 
down the stream. There’s  spirit- 
stirring history everywhere: an 
Indian massacre, a famous battle, 
a mystery, an epic struggle against 
nature. Time permitting, check the 
local historical society. 

But don’t shy away from fiction 
altogether. Writers like Robert 
Louis Stevenson and Howard Pyle 
have improved on truth. Their 
quickening narratives create their 
own atmosphere of reality. All too 
often history stories are so poorly 
written that no amount of local 
appeal can make up for it. Of 
course, you could liven them with 
effort but seldom can you take the 
time. Turn first to writers you're 
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familiar with. If their plots and 
characters have pleased you it’s a 
good bet that they'll please your 
audience through you. Avoid the 
familiar classics generally known as 
assigned reading in the schools. 
Look for other stories by the same 
author. Youll be surprised how 
many other good tales he’s written. 
But keep in mind the age level. 
The best story is a dud if it’s be- 
yond understanding. Often, how- 
ever, an adult story will easily 
adapt itself as you begin to think 
it through for the telling. 


First Steps 


First, read your story through 
swiftly for the storyline. Now go 
back and read it again to be sure 
that you have the plot development 
straight. Outline it on paper, if 
you're so inclined. Be sure you 
have everything in mind so that it 
will add up to something. Your 
story must have a point. 

Now check and double check 
your facts. Youngsters are sticklers 
for detail. 

Above all be certain you have 
the important characters well de- 
veloped in your mind. 

Don’t think you’re ready once 
you've mastered the story me- 
chanics. Its what you do after 
this that separates the men from 
the boys, the really good story- 
teller from the mediocre. Make 
the story yours. Catch its mood 
and adapt it to your individual 
personality. Figure how you can 
tell it best. The words. The gestures. 
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1. Does _ the have 


action? 


story 


2. Is it true or ts it convinc- 
ing fiction? 


3. Does it have a point? 
4. Is it at the right age-level’ 


5. Is this my kind of story to 


tell’ 

6. Do I have the plot well in 
mind? 

7. Do I have main 
characters well in mind? 

8. Have I got all the facts 
Straight? 


The pacing. Experiment telling the 
high points of the story aloud. 
Don’t be bashful, nobody’s listening. 
Not yet. And when they are listen- 
ing you'll speak with more confi- 
dence. More of you and the story 
will come through. This 1s what 
will make it a memorable experi- 
ence. 


Establish Mood 


At the campfire when your 
audience is hushed and waiting, 
don’t rush into it. Start slowly. 


Establish the mood. Take time to 


picture the setting, the period and, 
in general, the kind of people your 
story deals with. Hold to your own 
words and expressions. Your voice 
and delivery will more than sup- 
plant the studied vocabulary of the 


Camp Ridgeway 


original author. The story now ts 
yours. You're in a better position 
to paint unforgettable word 
picture than the author ever was. 
You can sense the reaction of your 
audience as you go. If you feel 
interest waning you can speed up 
the action. If you get a laugh you 
can make the most of it. Don’t be 
afraid of laughs, either. The most 
dramatic of stories is improved with 
touches of comic relief. Take this 
cue from Shakespeare. But don't 
be led away from your story out- 
line. 

Long and meaningless digression 
is a common fault. Soupy moraliz- 
ing is another. No audience likes 
to be preached at, particularly 
children. They get more than thew 
share as it is. Dont spoil the 
story hour. The third most common 
pitfall of the amateur story teller 
is watering down the story ending. 
Never, no never try to re-cap the 
facts to make the point clear. I 
the story itself didnt do it the 
ending certainly won't. End strong, 
and end fast. End at a climax and 
leave the rest to the imagination. 
Leave them wanting more. 

Be a story teller and you'll bring 
to your camp the world’s oldest and 


best entertainment. It's talent, 
yes, but not one that can't be 
readily acquired with minimum 


preparation and enthusiasm. 


—Mr, Zapel, in addition to his 
experience in Boy Scout camps, 
is a well known radio and tele 
vision story teller. 
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OR MORE years than we like 
F to admit, we were able to keep 
our camp communities and popu- 
lations quite homogeneous in many 
respects. We prided ourselves on 
assembling “likes” and deluded 
ourselves, our staffs, and our 
campers into believing that more 
learning could be derived from 
associations with similarities than 
from the challenging stimulation of 
differences. 

Taking a closer look, we actually 
found that what appeared to be 
similar could sometimes be very 
different—two campers with rela- 
tively parallel backgrounds and ex- 
periences had very different needs, 
and each presented a pretty unique 
set of problems for the staff to 
deal with. With the increased aware- 
ness of individual differences and 
the recognition of the great potential 
that these had for camping, we 
moved into the phase of welcoming 
and encouraging broader represen- 
tation among our campers and our 
staffs. However, this representation 
is still far too tenuous and sporadic. 


Differences Encouraged 


In our camp, which offers an 
experience to 65 boys and girls 
ages eight to twelve, we have en- 
couraged differences in several 
ways. Each season we have several 
foreign students who reside in 
camp throughout our four week 
period. 

While these students are enrolled 
in a human relations training pro- 
gram which is separate, in most 
respects, from the actual carrying 
out of the camp service, they are 
used as relicf counselors and re- 
source people for cabin groups. 
We have discouraged any major 
distinctions between them and the 
regular camp staff, other than the 
reservation of blocks of their time 
for classes in theory, and any one 
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of them would be happily hired for 
a position on our staff. 

1 have described a_ situation 
which was comfortable in- 
spiring for all. However, this did 
not come into being without careful 
examination of our values, philoso- 
phies, and goals, and the very con- 
scious application of our principles 
to practice. Over three years ago, 
the camp had evaluated its beliefs, 
and with courage and firmness 
placed a member of one of our 
largest racial minorities in an ad- 
ministrative post. 


Learning for All 


Qut of this appointment has 
come some of the greatest learning 
for all concerned. The camp learned 
that its clientele would share its 
beliefs, if the proper interpretation 
was given. The staff learned that 
the challenge of working with per- 
sons of different ethnic qualities 
carries with it certain satisfactions. 
The minority group member learn- 
ed that his contribution grows as 
it is valued and respected by those 
whom he serves. 

Some aspects of the learning at 
the camper level were both humor- 
ous and touching. As the adminis- 
trator, who in this case is a woman, 
moved actively into the camp pro- 
gram, her skills were desired more 
and more often. One evening after 
a long and arduous day of helping 
the Brave Men’s cabin group to 
complete a project in which there 
had been many frustrations, the 
administrator appeared at the eve- 
ning meal. 

The cabin group wanted to show 
its appreciation for the help they 
had received, and had chosen to 
do this by saving a seat of honor 
at their table for her. Just as an- 
other member of the camp staff 
moved over to take the seat with- 
out knowing about the = special 
plans, one irate little fellow of 


Helping Your Campers To 


Accept “Differences” 


By Mrs. Ivor Johnson Echols 


eight years bristled, “Don’t sit there, 
that’s where the maid is going to 
sit.” 

The humor is lost when we 
remember that in this growing 
youngster’s frame of reference, the 
only category into which he could 
fit this person, despite her help and 
his obvious gratitude, is that of a 
menial servant. All his other con- 
tacts with such a minority has been 
at this level. 

Campers can accept differences 
as the camp staff is able to accept 
differences. Campers are helped to 
accept differences through our ex- 
ample. It is not enough to welcome 
a few campers of different racial 
and religious backgrounds into our 
midst. There are a few cardinal 
principles to be observed in moving 
ahead. 


First of all, the actions must 
stem from a philosophy which ts 
sound, wholesome generally 


held by those responsible for the 
camping experience. Second, those 


persons involved must possess 
probably an unusual amount of 
emotional stability personal 


maturity. Third, the efforts toward 
inclusiveness must begin’ where 
people — campers, staff, boards — 
are and proceed at a pace which 
all these help to determine as 
workable and practicable for them, 
and feelings should be explored 
openly and respectfully. Finally, 
once launched, consistent and un- 
quavering devotion to those princi- 
ples and ideals defies resistance and 
promotes change. 

We, in camping, are losing a 
remarkable opportunity to forge 
ahead on new frontiers and achieve 
new gains consonant with the basic 
objectives of camping, if we do not 
promote and encourage the positive 
use of differences. 

—Mrs. Echols is assistant director 
of the Merrill-Palmer Camp in 

Michigan. 
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CAMPERS OVERBOARD 
for CANADA DRY 


Ready-to-Use* Beve 


age bases 


Save money on paper 
cup requirements 


Eastern Price per M—$5.81 
7 Western States—$6.07 


@ Assured Acceptance Onange Chewy 
@ Kconomical Purchasing 


e Guaranteed Quality 


e Simplified Preparation _Yinte 
€ ONLY $29.95 del. Just mix | plus 5 plain water! 


CANADA DRY GINGER ALE, INC. 
100 Park Avenue, New York City 
Phone: LExington 2-4300 


| *No additional 


sugar required. Ca 
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HERE are typical comments from 
camps who have been profiting from 
advertising in PARENTS’ MAGAZINE: 


‘ “We have had a very satis— 
factory season. Thank you 
so much for your help. Every 
one of the campers enrolled 
because of PARENTS' MAGAZINE 
expressed a desire to return 
in 1957," 


~From a Pennsylvania camp 


\ 


"Very satisfied with enroll- 
ments from PARENTS’. Filled 

by Feb. ist; turned over 40 

away " 


~From a Michigan camp 


\ 


‘“Thank you for helping us to 
have a full enrollment...one 
of the best summers we have 
ever had. Thank you again 
for your wonderful help." 


From a New York State camp 


YOUR ADVERTISEMENT in PARENTS’ 
reaches the most receptive audience 
you can ask for—1,700,000° reader- 
families who depend on the magazine 
for guidance in decisions affecting the 
well-being of their 3% million children. 


For rates and full details, 
write direct to: 
Josephine Chrenko, Director, School & Camp Dept. 


PARENTS’ MAGAZINE 


52 Vanderbilt Ave., New York 17, N.Y. 


*ellective March, 1957 


$2 


the FORWARD LOOK 


in camping 


conviction, dedication, and 
experience, believe that camping 
needs to be greatly expanded to 
include serving greater numbers 
and a wider age range within that 
total. The potentiality is great 
even though 96‘; of today’s camp- 
ers are children, still only 12% 
of our children receive an organized 
camping experience. 

There needs to be much exami- 
nation of fees charged. In some 
communities it is the wealthy who 
are served through private camps 
and the lower income group which 
is served by the agency. The middle 
income group gets lost in between. 
On the other hand, some studies 
indicate much pressure on agencies 
to raise fees, so that there is the 
danger that ability to pay, rather 
than interest or need, becomes the 
criterion for determining who goes 
to an agency camp. This could lead 
to serving the middle income group 
at the expense of those with sub- 
standard resources. 


= ADVOCATES, by 


Specialized Service 

We, of course, recognize that 
camping is an expensive service, 
but its cost should be measured by 
its value. For example, as we be- 
come more and more concerned 
about substituting juvenile decency 
for juvenile delinquency in_ this 
country, we may recognize that 
camping is one of the positive 
forces for good. If we want to be 
coldly practical about it, it seems 
much more saving of money, not 
to mention human resources, 
towns with a delinquency problem, 
to expend money for such things as 
camping than to build more and 
bigger institutions for correction. 

To expose a child to camp’s in- 
fluence for a summer period, and 
to follow it up with an agency 


By Howard G. Gibbs 


group work experience, or a case- 
work service, is still nothing com- 
pared to the thousands of dollars 
a year it costs to put a child away. 

To be specific—it seems reason- 
able and practical to suggest a 
combination of school and camp 
experience for the homeless, the 
children from broken homes and 
those children who need to be re- 
moved from an environment, often- 
times through causes not related 
remotely to their own actions. | 
am not talking about the adjudged 
delinquent. There is a broad group 
of the potential and borderline de- 
linquent who, because of current 
limitations and practices, are too 
often put in punitive institutions 
with an accompanying stigma. 

These are children and teen-agers 
in need of help. We might well 
benefit from the bold experiments 
of the Civilian Conservation Corps 
of depression days. A camp school 
set in the open country where 
nature, education, work and group 
living combine might be tools of 
the educator and the social worker 
in restoring many children to a 
wholesome and useful life. 

Until such time as there is sup- 
port for such a project on a nation- 
wide scope, camping people in 
social work can take the initiative 
in establishing demonstration pilot 
projects. 

Serving Teenagers 

Teen-agers are becoming the 
great unwanted and, hence, the 
great unserved in far too many 
community agencies. Youth-serving 
organizations are having much dif- 
ficulty attracting, keeping and meet- 
ing the needs of teen-agers. 

This age group has had its fill 
of what we normally offer to the 
youngsters. If we accept honestly 
our responsibility with these young 
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people on the threshold of adult- 
hood, we will have to experiment 
and expand camp programs. There 
is ample evidence to show that 
camping can and does appeal to 
this group. To name but a few 
requisites, such programs, however, 
must be related specifically to needs 
and interests; must recognize that 
work programs should — produce 
something tangible to which the 
teen-ager can point with pride; 
must provide opportunities for re- 


lating to adults who can be helpful 
with the perplexing problem of 
boy-girl relationships, the draft, 
jobs, parents and peers. 


Intergroup Relations 


In this country great efforts go 
into fostering better understanding 
and relations between different 
groups; just the reverse is also true 
particularly in the area of sectarian 
services. The trend today seems to 
be toward narrowness, more limit- 
ed intergroup opportunities, more 
sectarianism. Camps need to find 
ways (even within these limitations 
which are essentially related to 
sponsorship) for the wider experi- 
ences necessary in a democratic 
society. Social work in a democracy 
has a basic philosophy of helping 
people learn to live together. The 
trend toward segmentation works 
against this philosophy. Such agen- 
cies, with clientele limited to one 
race Or one nationality or one 
religion might well consider co- 
Operative inter-agency camps. Such 
experiences have the advantage of 
combining a new experience in 
intergroup relations in a_ setting 
where partial security is provided 
by staff and friends from the year- 
round agency program. 


_—Mr. Gibbs, of the Boys’ Clubs 


of America, presented the above 
material as a part of a discussion 
at the National Conference of 
Social Work in San Francisco. 
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THIS SEASON BE SURE YOUR 
HANDICRAFT PROGRAM INCLUDES 


ALUMINUM CRAFT U-DO-IT KITS 


* BELTS 

* BRACELETS 
* NECKLACES 
* TIE CLASPS 


INDIAN, WESTERN AND MODERN DESIGNS 


FREE CATALOG 


VISIT OUR EXHIBIT AT THE FOLLOWING A.C.A. REGIONAL CONVENTIONS: 


COLUMBUS JAN. 31, FEB. 
ST. LOUIS MARCH 6-9 
PITTSBURGH MARCH 21-23 


EL-FAB, INC. 


* EARRINGS 
* NECKERCHIEF SLIDES 
TRAYS 
* KEY RINGS 
ON REQUEST 
1-2 BOOTH NO. 9 
BOOTH NO. 24 
BOOTH NO. 4 


ST. PAUL, INDIANA 


Yes, it's time to 
afternoons. Give 
with the best in 
entertainment! 


Steve Allen 
Donna Reed 
116 minutes 


PRIVATE WAR OF 
MAJOR BENSON 
Chariton Hestor, 


Julie Adams 
105 minutes 


THE SQUARE JUNGLE 
Tony Curtis 
Ernest Borgnine 
86 minutes 


SEVEN CONVENIENT OFFICES 
SERVING THE NATION 


New York « Chicago * Atlanta re—— 
Dailas * Miami * Portland * Los Angeles 


UNITED WORLD FILMS 


1445 PARK AVENUE-NEW YORK 29, N.Y. 


6-5200 
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| 
| 
| 
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MYSTERIES COMED) 
MUSICALS SPORTS "TORIC, 
PICs 


THE BENNY GOODMAN STORY ming camp movies, for setting up 


Mail this coupon to our Camp Department today 
for your free copy of our latest catalog. 


1445 Park Avenue, ‘Wew York 29, WY. 
Please send me your new 1957 Feature Film Catalog. 


think of movie nights and recreation 
your campers a Summer to remember 
Universal-International motion picture 


Now is the time for program- 


playdates, for getting booking 
confirmations. Here are just a 
few examples of the brand new 
releases, all-time favorites and 
academy award winners listed in 
United World's deluxe illustrated 
1957 Feature Film Catalog. With 
each feature film rented there is 
included a selected short subject 
free. 


PLUS THESE EXCITING HITS! 


To Hell and Back 

Abbott & Costelio Meet the Keystone Kops 
Ma and Pa Kettle At Waikiki 
This istand Earth 

Francis in the Navy 
Revenge of the Creature 
Chief Crazy Horse 

The Man From Bitter Ridge 
Smoke Signal 

The Far Country 

The Purple Mask 
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‘THe TRADITIONAL LEADER 
IN COMPLETE AND PROGRESSIVE 


(CAMP AND SCHOOL OUTFITTING 


(9 | 


The Camp Shop, Inc 


550 FirtH AVENUE 
New York 326, N. Y. 


.. + Providing a delightful 


atmosphere for comfortable s lopping. 


CAMPS AND CONFERENCES 


YOUR 
MEDICAL BILLS 
PROMPTLY=COURTEOUSLY 


MM 


com’ 


Ke 


~ 


Member ACA. 


WRITE DIRECT FOR LATEST DETAILS TO 


BROTHERHOOD MUTUAL LIFE INSURANCE COMPANY 


230 BERRY STREET WAYNE 2, INDIANA 
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Tribute to Ray Bassett Offered 
By ACA’s President Cavins 


By Theodore Cavins 


President, American Camping Assn. 


On Thursday morning, December 
20, Ray E. Bassett, ACA’s first 
vice-president, passed away quickly 
and quietly of a heart attack. Ex- 
cept for a previous attack last sum- 
mer, Ray had been in good health 
all of his 67 years, had felt fine up 
until the last hour. He was at his 
Milwaukee home at the time and 
his wife was with him. 

Services were held in Milwaukee 
and burial was at Ann Arbor, 
Mich. At the Milwaukee services 
many of Ray’s friends in campiny 
were present and Elmer Ott, Hugh 
Ransom, and I were asked to serve 
as honorary pallbearers along with 
three of his former associates in 
the U.S. Forest Service. Among 
the beautiful and appropriate pass- 
ages which the minister read was 
the poem, “We Build Our Home,” 
written by Mary Farnum for the 
new ACA national headquarters. 
All of us in ACA were represented 
at the service by a large spray of 
white mums. 

Few, if any, men have been as 
influential in the growth of ACA 


over as long a period of time as: 


has Ray Bassett. He served several 
terms as President of the Wisconsin 
Section, was general chairman otf 
the very successful 1953 Region V 
Convention, and was one of -six 
members the Wisconsin Section has 
honored by giving their “Acorn 
Award” for outstanding and _ far- 
reaching service to camping. 

During the middle forties Ray 
served as Chairman of the National 
Membership Committee and achiev- 
ed the unique distinction of seeing 
the ACA membership double dur- 
ing his period of office. He also 
led ACA through the transition 
from the old one-type membership 
to the new categories, a major step 
in Association growth. 

In 1955, shortly before his retire- 
ment from the U.S. Forest Service 
(where he was Chief of the recrea- 
tion and landscapes section for the 
North Central region) Ray was 
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elected vice-president of ACA. At 
the same time Ray agreed to serve 
as Chairman of the Building Pro- 
ject Steering Committee in our 
drive to build and finance a home 
of our own at Bradford Woods. 
This bold venture became a con- 
suming interest in his life, because 
he felt its need in the long-range 
growth of camping and ACA. I be- 
lieve it is literally true that during 
the last twenty months not a day 
has passed without Ray’s devoting 
some part of it to thinking, 
planning, or working for the new 
ACA headquarters. His leadership 
was felt in every phase of the pro- 
ject: selection of site, work with 
architect, making the lease, letting 
the contracts, supervising the con- 
struction, and, most of all, raising 
the money. Last October 21, the 
day of Dedication, brought Ray a 
vreat sense of satisfaction in seeing 
the project through to its successful 
conclusion, for all of us realized the 
truth of this statement which was 
said about Ray at the Dedication 
Ceremony: “His vision and skill in 
planning and carrying out our 
building project have been the 
largest factors in its success.” 

We are grateful that Ray enjoyed 
yet another triumph before he left 
us. As Chairman of ACA’s National 
Conservation Committee, he had 
helped prepare a plan for teaching 
conservation to Campers in camps. 
During the past year he had written 
many individuals and foundations 
in search of a financial backer, so 
ACA could proceed to put the plan 
in Operation. Just the day before 
his death, Ray received the word 
that Lilly Endowment, Inc., had 
made a three-year grant totalling 
$15,000 for this purpose, “with the 
hope that this will enable to em- 
ploy Mr. Ray E. Bassett to work 
on this project.” 

Several members of the Building 
Project Committee and of the Wis- 
consin Section have expressed the 
desire to have some appropriate 


Bassett 


Ray bk. 


special memorial for Ray Bassett 
in connection with our new head- 
quarters building. Already checks 
have arrived from Forest Service 
friends. National Executive 
Committee has authorized me to 
say that they, as a group, will serve 
as trustees of any funds that Sec- 


tions, camps, or individuals may 
wish to send in Ray’s memory. 
Checks should be made to the 


ACA Building Fund, ear-marked 
for the Ray k. Bassett Memorial, 
and sent to the national office. 
Many of you will want to express 
your sympathy to Mrs. Bassett, 
whose present address, pending her 
move to Ann Arbor, is 2508 N., 
Stowell Avenue, Milwaukee, Wis. 


1957 ACA Directory 
Available Soon 

The new, 1957 edition of the 
American Camping Assn. directory 
of member camps will be available 
sometime during February, Gerard 
Harrison, assistant executive direc- 
tor of ACA, has announced. It will 
be priced at 5O0c per copy. 

The new publication ts expected 
to be larger, more informative and 
easier to use than the 1954 edition 
which it replaces. All information 
contained is as up to date as per- 
mitted by necessary time allowance 
for printing and binding. The en- 
tire camp membership of the Asso- 
ciation was questionnaired in its 
preparation, so that current and 
correct data on each might be in- 
cluded. 

Orders for the directory should 


be sent to American Camping 
Assn., Bradford Woods, Martins- 
ville, Indiana. 
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World's Greatest Archer 
Says... 


“ Look to 


PEARSON 
for ALL 

Your 

/ Archery 

Needs!” 


A complete line of 


BOWS 
ARROWS 
ARCHERY SETS 
TARGETS 
LEATHER GOODS 
and all ACCESSORIES 


The best available in 
every price range... 


See your jobber or 


WRITE FOR 1957 CATALOG! 


ARR ANMSAS 


Pint 
World's Largest Manufacturer 
of Archery Equipment 


knives & tools 


wooD 
CARVING 


LEATHER 


Send 25¢ for HANDI- 
CRAFT TOOL and PROJ- 
ECT SELECTION GUIDE 
BOOK. 


486-410 Van Dam St., LLC. 1, N. 


ACA NEWS 


Hygiene Teaching Aids 
Offered Girls’ Camps 

Directors of girls’ camps will be 
interested in the materials being 
offered by the Educational Depart- 
ment of Kimberly-Clark Corp., 
Neenah, Wisc. These health educa- 
tion aids include: “The Story of 
Menstruation,” a 10-minute, 16 
mm. film, in sound and color, by 
Walt Disney Productions; two 
supplementary booklets, “You're 
a Young Lady Now” for girls 9 
to 12, and “Very Personally Yours” 
for girls over 12; and teaching 
guides to help in the presentation 
of the information. 

Every camp director hopes that 
all girls have fundamental informa- 
tion on menstruation before coming 
to camp. However, many directors 
find that some girls attend camp 
without this instruction. 


Factual, Accurate Data 


The film and booklets will en- 
able camp directors present 
factual, accurate information to all 
campers. Directors may have 
enough free booklets so that each 
girl may have her own copy. The 
film is also available free (except 
for return postage) on a loan basis. 

The supplementary teaching 
guides include suggestions for pre- 
senting the film, answers to ques- 
tions campers may ask, and a sug- 
vested letter for securing parents’ 
cooperation in the program. 


Milk Program Now Open 
To All Non-Profit Camps 


All non-profit summer camps de- 
voted to the care of children are 
now eligible to participate in the 
Department of Agriculture’s special 
milk program. Originally this pro- 
gram applied only to those child- 
care institutions serving “under- 
privileged” children. This require- 
ment has now been eliminated by 


Congress. 
Interested camp directors may 
write to their State educational 


agency, dairy association or to the 
Agricultural Marketing Service. 


U.S. Dept. of Agriculture, Wash- 
ington 25, D.C., for additional 
information. 


AND 
CANVAS GOODS 


iTENTS 


bg POWERS 


| 
» 


COVERS — TENT FLYS 
FOR CAMPING 
WRITE FOR INFORMATION 


POWERS & CO. a3, 


INDIAN CRAFT 


Send for 36 Page Illustrated Catalog 


Supplies Kits, 
for all Beads, 
indian Feathers, 
Craft Books, 
Work Leather 


GREY OWL INDIAN CRAFT CO. 
4518 SEVENTH AVENUE 
BROOKLYN 20, N. Y. 

GE 6-3287 


Write ter catoleg to 


MISTYLECRAFT MFG. Co. 


RIDING HORSES 
| AVAILABLE FOR CAMPS 


Lifetime Business of 
Leasing, Contracting and Selling 
Riding Horses to Camps 


Contracts for 1957 Desired 


717 Sycamore 
Cincinnati 2, Obvo 


REFERENCES, RATES, INFORMATION 


LEWIS E. WALLIHAN 


Box 793 Front Royal, Va. 
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Suggestions Wanted by 
Songbook Committee 

The committee working on re- 
visions of ACA’s camp songbook 
is soliciting the aid of all camping 
people interested in making the 
book more useful and functional, 
and keeping up high musical stand- 
ards, according to Larry Eisenberg, 
its chairman. 

Camp executives are asked to 
help the committee think of all the 
situations in which music is used 
in camp. “Join the Eager Beaver 
Club,” Eisenberg urges, “and send 
us (1) a suggested title or cover 
design for the book; (2) a list of 
categories in which songs should 
be included; (3) favorite songs of 
your campers; and (4) any com- 
ments which will enable the com- 
mittee to make its work more useful 
to you.” 

The committee has a June | 
target date for publication of the 
songbook, and hence requests that 
all suggestions be sent as soon as 
possible. Address them to Larry 
Eisenberg, Chairman, Murray Lane, 
Brentwood, Tenn. 

Other committee members, who 
would also welcome suggestions, 
are: Ann Woolf (California), 
Annabeth Brandle (Missouri) and 
Walter Anderson (Ohio. ) 


Did You “Shoot” the 


ACA Dedication? 


Did you “shoot” pictures of the 
dedication of ACA’s new national 
headquarters at Bradford Woods? 
Did you get some good black-and- 
whites, kodachromes or movies? 
If so, Miss Marjorie Cooper, chair- 
man of ACA’s national Public Re- 
lations Committee, would like to 
hear from you. 

Please write Miss Cooper, c/o 
American Camping Assn., Bradford 
Woods, Martinsville, Ind., and tell 
her what you have and whether you 
would be able to share it with 
others through the medium of the 
Public Relations Committee. 


New Englanders Elect 
New England Camp _ Directors 
Round Table elected officers for 
1957 at a recent meeting. Clifford 
Pulis, Camp Beech Cliff, was 
chosen chairman; Edwin C. John- 
son, of Boston YMCA, was named 
secretary-treasurer. 
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MOHAWK 


PADDLE and 


A MUST FOR YOUR CAMP 


MOHAWK CRAFTSMEN 


CALIFON 


MAKE 


FLUTTER BOARDS 
IN 1957 


NEW JERSEY 


~ OVER 1,200 


a 
, 


SUMMER CAMPS 


Use the NRA Shooting Program 


It's a program your campers will welcome, because, traditionally, boys and 
girls have found rifle shooting to be a thrilling, stimulating sport. And best 
of all, only a small investment is required to set up and equip a SAFE 


rifle range. 


Every year, more and more summer camps teature the popular shooting 
program sponsored by THRE NATIONAL RIFLE ASSOCIATION, It ts 
a complete program, which includes range construction plans, instructors 
placement service, instruction manuals and camper handbooks, plus an 


all-summer program of rifle shooting* to delight all campers. 
The cost? Only $5.00 for your NRA charter entitling your camp to all 
these and many other membership benefits and services. 


Truly, a rifle program properly conducted, will delight campers and boost 
your enrollments, too. And right now 1s the time to get started. 


CLIP AND MAIL THE COUPON TODAY 


*CHOICE OF 3 PROGRAMS 


1 .22 Rifle Program: 
"Rifles: Any .22 rimfire rifle. 
Range 50 ft. Targets: Official 
NRA 50 ft. 


Pneumatic or CO~ Rifle Program: 

"Rifles: Any pneumatic or gas 
powered air rifle. Range 25 ft. 
Targets: Official NRA 25 ft. 


3 Spring Type Rifle Program: 
"Rifles: Any spring powered air 
rifles (BB Guns). Range 15 ft. 
Targets: Official NRA 15 ft. 


| NATIONAL RIFLE ASSOCIATION 
| 1601 RHODE ISLAND AVE. N.W. aa 
| WASHINGTON 6, D. C. ' 
Gentlemen 
| [| We enclose check of 5.00, for which | 
please send our 1957 Summer Camp Char | 
| ter and details about the complete NRA | 
| shooting program 
| | | We would like additional information | 
Send to: 7 
Name Title | 
Address 
| City State | 
| Camp Name | 
| Camp Address | 
$7 
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Canadians to Meet 
March I and 2 

Ontario Camping Assn., ACA’s Consider Our 
counterpart in the Province, will 


erpart in the Prov HANDICRAFT IDEAS 
hold its conference in Toronto, at 
the Royal York Hotel, on March and 
1 and 2, it has been announced by MATERIALS 


John R. Latimer, of the conference 
For The 1957 Season 


committee. Anyone wishing to at- 
tend can make hotel and conference 

MAGNUS CRAFT 
MATERIALS 


reservations by contacting the As- 
New York 13, N. Y. 


Be Sure To 


ER 


Vacuum Insulated 


HOT FOOD, SOUP and 
COFFEE CARRIERS 


PAT. OFF. 


BEGIN WHERE COOKING 


KETTLES AND COFFEE 


» URNS LEAVE OFF sociation at 170 Bloor St., West, 


Toronto 
Program headliners of the Canad- 


108 Franklin St. 


CAMP 
DIRECTORS / 


Cut your operating 
budget with AerVoiDs. 
Save Labor! Save Money! 


Save time. Expedite your feed- 
ing operations with AerVoiD 
Portable Vacuum Insulated hot 
food, soup and coffee carriers. 


Cook meals hours in advance 
of service like institutions do. 
Store in AerVoiDs. Release 
kitchen help for other duties. 
Eliminate much last-minute meal- 
hour rush. Release cooking 
equipment for further produc- 
tion. 
AerVoiDs portability makes it 
possible to transport hot foods 
and liquids for field activities 
even miles from your kitchens 
. and have them Hot when 
you're ready to serve, IN- 


DOORS OR OUTDOORS! 


AerVoiDs vacuum insulation keeps cold 
foods cold as well as hot foods hot 


... SAVES 
Variety of sizes to service a few or 
hundreds. No installation .. . ready 


for service as soon as unpacked. Highly 
sanitary . made entirely of stain 
less steel. Built-in durability to stand 
up under rough usage. 

Thousands in daily service from coast 
to coast amongst institutions, hospitals, 
industrial plants, schools, caterers, 
many large government and commer. 
cial feeding operations 


Write for FREE Literature Kit CM-io 


VACUUM CAN COMPANY 
‘19 SOUTH HOYNE AVENUE 


lan meeting, according to program 
chairman Mrs. R. H. Raymer, will 
include Mrs. Alice Turnham, Direc- 
tor of McGill University Museums; 
Dr. Taylor Statten, Montreal Chil- 
dren’s Memorial Hospital; Dr. 
David Ouchterlony, Supervisor of 
Branches for the Royal Conserva- 
tory of Music; and a panel of pa- 


rents, led by Mrs. Harry Ebbs, di- . 


rector of Camp Wapomeo. 

Included also will be an evening 
of social mixers and dances, ses- 
sions On maintenance, kindred 
group meetings, interest group dis- 
cussions, and a review of the new 
Ontario Camping Assn. canoeing 
program. 

The Canadians have extended a 
cordial invitation to all ACA mem- 
bers. 


Membership Award Plan 


Aids Camp and Staff 

An idea many ACA camp direc- 
tors will want to adopt comes from 
the New York Section’s Bulletin 
“Highlights.” Here it ts: 

“Roberts Burr, of Camp Sloane, 
presented 10 persons on his staff 
with ACA memberships, in recog- 
nition of four or more years of ser- 
vice, and as an aid to staff educa- 
tion and cultivation. 

“Staff reaction? Most enthusi- 
astic! Each felt a part of a larger 
group who, like themselves, was in- 
terested in the growth of camping. 
(Individual membership is $6.00 
apiece. ) 

“This is an idea worth copying!” 

ACA members who wish to take 
advantage of this fine method of 
rewarding outstanding personnel 
and at the same time assisting them 
in improving their leadership and 


‘CARBOLINE 


WOOD PRESERVER 


EVERYTHING 
FOR THE SWIMMING POOL 

Jaen CHEMCO 
CHEMCO 

Chlorinators Bex 3096, Los Angeles 54, Colif 
CHEMCO Rm. 1217205 W. Wecker Dr, Chicage 6, 

Recirculetion “Agents the U 5 ond Civilined Were” 

Pump Streiners 

CHEMCO 


Inlet & Outlet 
Fittings 


Testers & 430 YEARS 

Chemicals of rages 


FRESH FRUIT FLAVOR IN SECONDS! 


CRAMORES CRYSTALS 


LEMON LIME ORANGE 


Delicious fruit flavor for 

“Ramore? beverages and baked foods 
RYSTAL made from real fruit base 

with fruit components 

added. If dealer doesn’t 

stock, order direct. 

10 ox. size 


New Ready-to-use ‘Dri-Syrup”’ with sugar 
added contains all the internationall 
accepted Cramores quality — one ook 
makes 3 gallons. 


Write for our institutional recipe booklet, samples 


and prices. 
CRAMORE FRUIT PRODUCTS DISPENSERS 
NOW AVAILABLE. Write for full details. 


CRAMORE FRUIT PRODUCTS, Inc 


oint Pleasant, NJ 


AVENARIUS 
UM 


Pat Or 


Reg. US 
WOOD STAIN — 
Beautiful rustic 
brown. 


Adds years to life 
of wood exposed to 
rot. 


rERMITE STOPPER 
Repels insects. 


Apply anywhere--brush, spray or quick dip 
no pressure needed. Over four times 
richer than creosote in wood preserving oils 


camping skills, may contact their 
local Section or National, for mem- 
bership application blanks. 


CARBOLINEUM WOOD PRESERVING CO. 
Dept. C, MILWAUKEE 3, WIS. —-—— 


CHICAGO 12. HLLINOIS 
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Birthday ‘‘Weeks”’ 
Planned By Groups 

Birthday celebrations of their 
founding are now being planned by 
three national groups having a large 
stake in camping. They are the Boy 
Scouts of America, Camp Fire 
Girls, and Girl Scouts of the U.S.A. 

The Boy Scouts will memorialize 
the 47th anniversary of their found- 
ing during the week of Feb. 6-12. 
Special emphasis will be given at 
this time to the Scouts current 
four-year theme “Onward for God 
and My Country.” 

Camp Fire Girls will hold their 

47th birthday week March 17-24. 
It will be developed around the 
theme “Together We make Tomor- 
row.” Camp Fire Girls in more than 
3,000 communities are expected to 
take part in the celebration. 
— Girl Scouts will mark the 45th 
anniversary of their organization 
during the week March 10-16. 
They have selected the theme “Girl 
Scouting — A Family Affair” to 
give special emphasis during the 
“Week” to the fact that children’s 
stability and integration are greatly 
influenced by their family life. 

Many of the local affiliates of all 
three groups are expected to em- 
phasize camping in local exhibits 
and programs during their birthday 
week. 


Catalogs Offered to 
Camp Directors 

The Children’s Reading Service 
now has available its 1957 catalogs 
of books and of audio-visual aids. 
The book catalog lists children’s 
fiction and non-fiction by age 
groups. The audio-visual catalog 
lists materials of all manufacturers. 
Interested camp directors should 
contact the service at 1078 St. 
John’s Place, Brooklyn 13, N. Y. 


Calif. Private Camps 
Hold Meeting 

The California Association of 
Private Camps held its sixth annual 
winter conference at the Green 
Hotel in Pasadena, Nov. 30-Dec. 2. 
Theme of the meeting was “We 


Grow by Helping Others.” Guest 
speaker was Dr. William C. Rust, 
President of California Western 


University. 
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YOU CAMP LIKE A KING IN 


A Tent for every need... From the Most 
Complete Line of Tents in the World... 


Preferred by Campers who kK 


HOOSIER Deluxe WALL TENT 
For campers who demand the best. Fea- 
turing Roll-up Walls and Doors for max- 
imum access and ventilation. 


I 


HOOSIER MOUNTAINEER TENT 
Light 2-man tent. Weighs only 9 Ibs., 
yet has comfort features — rippered 
screen door, sewed-in fioor. tdeal for 
on the trail 


now. 


TARPAULIN & CANVAS GOODS CO., INC. 
Dept. PT, 1302-10 W. Washington Street 


indianapolis 6, Indiana 
New York Office: 205 W. 34th Street 


now! 


sides, 


HOOSIER FORESTER UMBRELLA TENT 
or maximum comfort 
screen door works from both 
sures insect-proof shelter 


Zippered closing 


mn 


: {oosier tents are renowned for high- 
* est quality, durability and depend. 
P ability. Immediate delivery, all types 
tents. 

WRITE TODAY for Hoosier Tent Catalog. 
- Be ready for next season by ordering 


For Nuisance Insect Control 


in Camps 
TIFA has been used successfully for more than 


12 years in community fly and mosquito program 


TIFA insecticidal fog gets a kill where other 
methods fail! That's why hundreds of mod 
ern camps depend upon it . to rid their 
premises of flies, ynats, mosquitoes and all 
insects. TIFA was first in the field and con 


clusive tests have proved it best! 


| 


to keep your campers happy, well, and on 


your rolls the entre season, 


Write for circular and list of dealers, 


PRODUCTS DIVISION 


q 


* 


Write for tull information now, and be ready * 


4 


TODD INSECTICIDAL FOG APPLICATOR 
Carrying Underwriters’ Listing Seal 


TODD SHIPYARDS CORPORATION 


Headquarters: Columbia & Halleck Streets, Brooklyn 31, N. Y. 


Plant: Green’s Bayou, Houston 15, Texas 
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SAVE SPACE AND 
INSTALLATION COSTS 


Shipped partially assernbled, Bradley 
Multi-Stall Showers require less in- 
stallation time—and three piping 
connections serve all the 5-, 3- or 
2-stalls. Yet each person has full con- 
trol of water temperature and volume. 


Write for free 
copy of 
Catalog 560]. 


Bradley Showers can be installed in new or 
existing buildings and are furnished with or 
without separating partitions and with or with- 
out curtains. For complete specifications write 
for free copy of Catalog 5601. BRADLEY 
WASHFOUNTAIN CoO., 2263 W. Michigan 
St., Milwaukee 1, Wis. 


bestal sh Through Plumbing Wholesalers 


JUNIOR 


Co. Inc. 


ROCHESTER 6, N.Y. COBOURG, ONT., CANADA 


SKY-SCOPE | 


COMPLETE AS ILLUSTRATED $29.75 
The full 3%-inch diameter reflecting type astronomical 
telescope that even the telescope makers talk about 
It has been sold tor more than 16 years and now ts on display 
in at least three U.S. planetaria. It will show mountains and 
craters on the moon, Saturn's rings, Jupiter's four moons and 
the planet's markings, and close double stars with guaranteed 
observatory clearness. Skyscope enjoys worldwide distribution. 
kvery instrument, with its '4-wave, aluminized mirror, is in. 
dividually tested betore being packed for shipment. We suggest 
that hbetore buying you tnquire at almost any local astronomy 
ociety about the efhciency of Skyscope. 100° American-made. 
mente your attention to our free and straightforward descriptive brochure 
which also shows a photograph of the mdiwidual parts used 
125-power and 35-power extra eyepieces $5.15 each 
Six-power finder, with brackets : $7.50 
Holder for extra eyepieces $1.00 


THE SKYSCOPE CO., INC. 475.cm Fifth Avenue, New York 17, N.Y. 


ACA Section Co-Sponsors 
Intergroup Workshop 


ACA’s New York Section will 
be one of the co-operating associa- 
tions in the second annual work- 
shop on “New Ways to Working to 
Improve Intergroup Relations 
Through Camping,” to held 
March 2 in New York. 

The meeting was arranged by the 
National Conference of Christians 
and Jews; meeting leader will be 
Mrs. Jean S. Grossman, director of 
parent education for the Playschool 
Assn. 

For luncheon reservations write 
NCCJ, 43 W. 57th St., New York. 


Camp Issue Published 
By Religious Journal 


A special issue of the /nterna- 
tional Journal of Religious Educa- 
tion, devoted to church camps and 
conferences, was published in No- 
vember 1956. Included were an edi- 
torial introduction by Hugh Ran- 
som, ACA Executive Director, and 
a number of articles by well-known 
ACA members affiliated with 
church camping. The publication is 
located at 257 4th Ave., New York 
10. 


New Binders Available 
For Camping Magazine 

Readers who bind and save their 
issues Of CAMPING MAGAZINE for 
permanent reference and use by 
counselors are reminded by ACA 
Asst. Executive Gerard Harrison 
that a supply of new binders is now 
available from ACA headquarters. 
Binders hold a two year supply of 
the magazines, and can be used to 
file 1956 issues, or begin 1957 files. 

Each magazine is inserted sepa- 
rately in the binder, and can be re- 
moved readily if desired. Attractive 
stiff leatherette covers, green in col- 
or, are lettered in gold on both front 
and backbone, thus making this a 
very neat and handy way to pre- 
serve your magazines. Binders cost 
$3.00 each. 

Several new publications have 
also been added to the list of camp 
materials available from the ACA 
office. If you haven’t a copy of the 
latest publications list, now would 
be a good time to request one from 
headquarters, for use as spring plan- 
ning gets under way. 
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Pa 


One of these 


PLANS 


will give Your Camp the Broadest Protection 


and the fullest assurance of goodwill 


AND 


NCORPORATED 


141 Milk Street, BOSTON 9, Massachusetts 
625 Market Street, San Francisco 5, California 


Member 


AMERICAN CAMPING ASSOCIATION 
Special coverages arranged jor members 
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oe a looks, if it’s not chlorinated it’s fair game at any time for disease- 


WHEN YOU TALK OF 
CAMP WATER BEING SAFE... 


‘‘Fresh and clear’’ isn’t good enough 


“Natural well” water or “spring-fed” water doesn’t mean safe 
water. Chlorinated water does. No matter how clear and clean water 


Chlorination of your drinking supply and swimming pool water 
with Wallace & Tiernan proven equipment ensures the safety of your 
-camp water... and it costs just pennies per day. 

W&T chlorination equipment, backed by a nationwide service 
organization and 40 years of experience, serves thousands of camps 
throughout the country. 


Write today for information on how it can serve you. 


WALLACE & TIERNAN INCORPORATED 
25 MAIN STREET, BELLEVILLE 9, N.J. 


TUITION REFUND PLAN 


(A) Absence or withdrawal of individual campers 
due to medical reasons and 


(B) Closure of camp due to epidemic. 


ACCIDENT (only) REIMBURSEMENT PLAN 


ACCIDENT & SICKNESS 
REIMBURSEMENT PLAN 


The Tuition Refund Plan refunds, through you, 
the cost of lost time when sickness or accident 
results in the loss of more than a week’s par- 
ticipation in camp activities — even in case of 
withdrawal. 


A. W. G. DEWAR, INC, 
141 Milk St.. Boston 9, Mass. 


Send complete information about Plan No. 


Name of Camp 


Number enrolled, Boarding Day 


Address 
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new 


new! new! new! 


£ 


| SEIDEL'S 


DESSERT 


6 
- 


SENDEL’S 


12 


SEIDEL’S 
CARE-CRAFT 


ANGEL FOOD CAKE MIX £2 
z 


86SEIDEL'S 
7 


" Metheny Add the Wate 


POUND CAKE MIX 
set's 


’ 


New! 7 Tasty Favorites for trail and main camp kitchens 
Samples Free to Camp Directors 


Send for Price List 


AbD. SEIDEL & SON INC. 


102 Franklin St. 
New York 13 


1245 W. Dickens Ave. 
Chicago 14 


PADDLES 


OARS 


AVAILABLE IN CONVENIENT 
CARTONS 
TRY OUR 2’ or 
TROPHY PADDLES 


We Cater to the Desires of Summer Camps 


SMOKER LUMBER CO. 


NEW PARIS INDIANA 


THE-MINUTE Compiete Ciass-Proven Supplies 
for every phase of EWAMELING and CERAMICS 


Swimming Pool 


Equipment SEND FOR FREE CATALOGUES 

* Playground Equipment 5 

yg quip MOSAIC S 

Archery er glass cut to size by the 
pound. Write for details. Italian cer- 
Flaqs per tile, gold and red slightly 
igher. Grout 35c Ib., $1.15 for 5 Ibs. 
* Post Cards Spreaders 20c. Nippers $1.25. Adhes- 


ive 75c % pt., $1.25 pr. 


JOSEPH WYNNE 


217 Broadway, New York 7, N.Y. 
WOrth 2-2455 
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ACA NEWS 


School Camping Activity 
Is Described 


“New and promising patterns of 
outdoor education for community 
schools and colleges are being re- 
ported at an accelerating rate,” the 
Outdoor [ducation Newsletter re- 
ported recently. Following is a 
roundup of school camp develop- 
ments in various states: 

California. All sixth grade stu- 
dents in Long Beach public schools 
have now had opportunity to attend 
camp. 

Connecticut. First efforts in 
school camping, last summer, saw 
fourth and sixth grade pupils of 
New Britian’s Stanley School at- 
tending camp. 

Indiana. School camping pro- 
grams are under way in Blooming- 
ton, Connersville, Indianapolis, Fort 
Wayne, Columbia City and West 
Lafayette. 

Kentucky. University of Ken- 
tucky Campus School provides 
three-day camping experience for 
its fifth grade. 

Michigan. Vermontville High 
School has added archery to its 
curriculum as a result of interest de- 
veloped in last year’s school camp. 

New York. New at Ardsley Pub- 
lic Schools is a week at camp for 
10th grade biology students. Edge- 
mont High School, Scarsdale, had 
an 11th grade class participating in 
a work experience at National 
Camp. 

Ohio. Antioch College notes con- 
siderable progress in development 
of camping facilities at Glen Helen 
Outdoor Education Center. South 
Euclid-Lindhurst city schools con- 
ducted an evaluation study which 
proved the educational worth of 
their school camping. 

Pennsylvania. A pilot program in 
school camping was held in Octob- 
er, with two schools sending classes 
to camp. Forest Hills sixth grade 
continued its school camping ex- 
perience last spring. 

Washineton. Omak School has 
had a camping program in action 
for five years; it is coordinated with 
the sixth grade curriculum. High- 
line Public Schools has provided 
opportunity for 1,500 sixth graders 
to have a week in camp. 
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ACA Sections Hold 


Midwinter Meetings 


REGION | 

New England Section is busy 
planning for its Region I conven- 
tion, set for Feb. & and 9 at the 
Boston Statler Hotel. Chairman 
Jerald Newton reports that many 
fine sessions, featuring top-notch 
camping resource people, will be 


at: 


The Section has also announced 


NOW — HERE IT IS 


We have established another 
warehouse for 
ience. Chicago area camps can 
now order from our 
fully stocked branch 


34 Elmwood Parkway 
Chicago 35, 
(Elmwood Park) 

held. GL 6-6690 


Our Free 1957 catalogue con- 
tains 4 pages on work with 
scrap materials. It also lists all 
those proven crafts 
and many new items 
at institutional whole- 
sale quantity prices. 


your conven- 


CLECO 


9 


appointment of Chester F. Horne 
as its authorized real estate broker 
to make appraisals and_ handle 
sales of camp property for mem- 
bers. Mr. Horne is a member of 
ACA and part owner of C. M. 
Mixer, Inc., real estate and insur- 
ance firm in Wolfeboro, N. H. 


REGION II 

Eastern Pennsylvania Section 
has appointed Leonard C. Ferguson 
chairman of its Standards Com- 
mittee. Len is a vice-president of 
the Section and executive director 
of the College Setthement Camp. 

At the Jan. J]7 meeting mem- 
bers discussed staff recruitment 


SPECIAL BONUS FOR EARLY Binps 


Place your camp order for at least $25. — before 
April Ist, 1957 and get in on this special offer of: 


Sorry, we 
as specified in our 1957 catalogue apply to this special 


All orders for Special Moccasins post dated after March 31, 1957 
will be sold at the regular price of $1.25 ea. 


CLEVELAND CRAFTS CO. 


4705 Euclid Avenue e Cleveland 3, Ohio —sy 


SPECIAL MOX: cowhide with rubber innersoles, 


soft soles assorted colors 


SIZES small :9-13 
medium: 1-3 $7.93 doz. 


large: 4-6 


(SAMPLE “SPECIAL MOX” $1. — ea. pr.) 


This offer expires March 31, 1957 
cannot afiord to have our rewular freiaht allowance 


offer of moccasins 


or $10.00 per doz. 


and interviewing techniques. The 
group’s annual meeting, scheduled 
for Feb. 18, will honor Thomas G. 
Cairns, until recently the Section’s 
chairman, on the completion of 25 
years service to camping. 


Maryland Section held a “Let's 
Get Aquainted” session at its Jan. 
16 meeting. Four of the Section’s 
members, two from resident and 
two from day camps, described 
their camps and how they operate, 
so that all might share in the best 
ideas of each. 


/ 


Protect Public Health With More Efficient Sanita:y Treatment of 
Your Swimming Pool 


TRADE AQUATONE MARK 


Ke S. Pat. Off 
IS MORE- EFVIC IENT BECAUSE IT 
REMOVES AND PREVENTS FILTER POLLUTION CONTRIBUTING 
TO A MORE SANITARY POOL 


Aquatone cleanses the filters of greasy contaminating pollution quickly 
and economically without interference with pool operation, providing 
the only known means for permanent maintenance of grease-free filters, 


lines and pools, contributing to thie hiwhs po ible Atiitary tatu 
thereot 

\quatone prevents Eye Irritation by increasing the solubility and dil 
fusion of chlorine whereby increased chlorine retention obtains, requis 


ing less chlorine for adequate Racteria Control Its neutralizing action 


toward the causticity of chlorine and alum treated water contribute 
further to prevention of hye Irritation 


As an Algaecide Aquatone prevents Algae growth and eliminates the 
slime, it imparts alkaline pH value without causticity, softens the water, 


and eliminates stickiness of the hair and body of bathes 
No equipment is a Particulars and references 
.. ho obligation. 


CREATIVE CHEMICAL COMPANY © PENNSYLVANIA 


PITTSBURGH 24, 


New Jersey Section held its 


January meeting at Rutgers Uni- 


versity, and heard Dr. Juanita M. | WORLIYS LEADING 


Luck, associate professor of the | THENTIC FOLK MUSIC ON RECORDS, 
lbolkways Library which 


university's graduate School of | The 


Social Work. Her topic, “The Role | peoples, recorded on 


Record accompanied hy exteiusive notes hy 


of Camping in Meeting Social collector and recognized authorities 


FOLKWAYS RECORDS 


the music of over SUF 
ation; each Long 


PRODUCER OF Al 


Needs of Today’s Children,” was And the famous SONGS TO GROW ON , , 

expertly presented and well re- | snes for children, ANTHOLOGY OF JAZZ Complete line of quality tents for 
‘ and AMERICAN FOLK MUSIC, INTER 

ceived. NATIONAL, SCIENCE and LITERATURE 


scTics, 


New Jersey will run an all-day 
workshop Feb. 9 for directors, 
counselors, prospective counselors, 


; 117 West 46th St., 
New York Section recently 


For complete catalog write to: 
FOLKWAYS RECORDS & SERVICE 
committee and others interested. CORP. 

New York 36, N. Y. 


summer Camps. Write today for 1957 
catalog. Bemis Bro. Bag Co. 


401-A Poplar Street 
St. Lovis 2, Missouri 
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A COMPLETE LINE OF HANDICRAFT SUPPLIES 
FOR CAMPERS OF ALL AGES 


BEADCRAFT PROJECTS © LEATHERCRAFT KITS 
COPPER-ENAMELING KITS e LACINGS - LININGS 
METALCRAFT PROJECTS * LEATHER FINDINGS 
INSTRUCTION BOOKS * WOODENWARE PROJECTS 
WEAVING LOOMS * BASKETRY SUPPLIES 

* GENU'NE LEATHER (BULK) 


OSBORN BROS. 
supply company, inc. 


802 NORTH BROADWAY 
JOLIET ILLINOTS 


ree, 
* 
weit 
* 
INFORMATION 
~ 
aa 4459 


BROWNLEE 


Sectional 


LOG CAMP BUILDINGS 


Easy to Evect, 
Saving Labor Cost 


Shipped in sections, with 
doors and windows install 
ed; easy to erect. White 
cedar logs, pre-treated. Impervious to moisture. Termite resistant. Factory cauixed 


windproof, Kiln-dried splines. Send for catalog showing a variety of lodges. 


UNIVERSAL HOMES, INC. Write for 
271 FIRST STREET MILAN, MICHIGAN CATALOG 


A Tre Crestof 
Good Living f 


43 pee 


JOSEPH MASSAGLIA JR., President 


CHARLES W.COLE,Gen. Mgr. 34th Street ef Eighth Avenue | 
Other MASSAGLIA Hotels. .. 


* Santa Monica, Calif. Hotel MIRAMAR + Washington. 0.¢. Hotel RALEIGH 
+ San Jose, Calif. Hotel SAINTE CLAIRE + Hartford, Conn. Hotel BOND g! 
* Long Beach, Calif. Hotel WILTON * Cincinnati, O. Hotel SINTON =| © 
* Gallup, N.M. Hotel EL RANCHO 
* Albuquerque, Mote! FRANCISCAN 
and in 
Hote! WAIKIKI BILTMORE Honolylu 


MIDWEST HEADQUARTERS 
CHICAGO BOOKING OFFICE @ 200 €. Walton 


World famed hotels —Teletype service —Television 


DE 7-6344 


ACA NEWS 


successfully completed a _five- 
evening series of meetings on camp 
business practices. At an all-day 
workshop Jan. 12 on revitalizing 
camp program, principal speaker 
was Dr. Howard Lane, of New 
York University School of Educa- 
tion. At its Feb. 25 regular monthly 
meeting, the Section will devote 
its thinking to camp standards. 


Western Pennsylvania Section, 
which will host the Region II con- 
vention March 21-23, is hard at 
work developing a program planned 
to interest all camping people in 
the Region. Meanwhile, Western 
Pennsylvania is also continuing its 
regular meetings. On Jan. 16 the 
topic was “Camping—is it good 
for all kids?” Alan F. Klein, pro- 
fessor in the University of Pitts- 
burgh School of Social Work, was 
the speaker. 


REGION lil 


Lake Erie Section’ held its 
eighth annual Counselors’ Training 
Session Dec. 27 at Camp Cheeritul, 
Strongsville, Ohio. All participants 
were transported to the camp by 
bus, with program being carried 
out during the bus trip. Similarly, 
evaluation sessions were held dur- 
ing the homebound bus trip. At 
the camp, several small-group ses- 
sions occupied the conferees time. 

Lake Erie discussed available 
counselor training literature at its 
Jan. 8 meeting. On Feb. 7 the first 
of several “fun and funds” events 
will be held; this one a Section 
sponsored visit to “Guys and Dolls” 
at a Cleveland theater. 


Michigan Section held an all 
day meeting Jan. 19 at Michigan 
State University. Camp administra- 
tors considered taxes, older-camper 
problems, new health procedures, 
and surplus commodities for 1957. 
Counselors and students discussed 
the role of counselors, staff rela- 
tions, and what a director expects 
of his counselors. Speaker at the 
noonday meai was Thomas Cava- 
naugh, Michigan attorney general. 

Several interest-group meetings 
comprised the afternoon program. 
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TENTS 


Roomy 
Unusual Designs 
Light Weight 
Easy to Pitch 

6 ft. high rage 7 Ib. 


Trend is to COLOR: 


Used and recommended by experts 
in camping and recreation fields. 


WALTER E. STERN 
TENTMAKER 
CAMPING EQUIPMENT 

254 Nagle Ave. 
New York 34, 


Reds 
he erful Greens 
Classy Blues 


LO 9-6830 N. Y. 


PICTURE POST CARDS 


| of every description 
PICTORIAL FOLDERS 
Reproduced From Your Own Photos 
More Camps than ever know that Picture 
Post Cards play a vital role in Camp 


personal 

FOR PUBLICITY! 3 PROFIT! 
Send for folder MC | 

ARTVUE POST CARD CO. 


225 Fifth Ave. = New York 10, N. Y. 


Publicity. 


NYLON CARRY-ALL BAG 


Waterproof — Plastic Trim and 
Flocked with 
Camp 
Insignia and 


*2 


— avy, Black, 
Red, Brown, Med 
Green and Maroon. 
TRIM: White, Red, Hats, **T”’ 
Green, Black, Royal, Sweatshirt an d 
Gold and Orange Camp Shorts! 


RICHARD SMITH CORP. 


420 Tompkins Ave. Brooklyn, N. Y. 


doz. 


Is your craft program showing? 


Your CAMP NAME | 


on project material is 
sure to be a big hit! 


Give them something 
to remember you by. 


uv catalog 
ite | 
wr ( 4 MI I ( caits 
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February, 
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REGION V 


Chicago Section will act as host 
for the 1959 Region V convention. 
Present plans set the meeting for 
the Ist week in February. Chair- 
man will be named shortly. 


Iowa Section will be host of a 


Region V Workshop April 5-7. 
The meeting will be held at the 
4-H Camp, near Boone, lowa. The 


Section also held a fine Fall meet- 
ing; program highlights were dis- 
cussions of handicapped children 
and families in camp, use of natural 
materials in crafts, and trip camp- 
ing for organized groups. 


Minnesota Section’s January 
meeting featured international 
camping, with Mary Ann Olsen, 
who spent last summer in Norway 
as an exchange counselor from the 
Girl Scouts, describing her experi- 
ences and showing pictures. 

Student membership in the Sec- 
tion is the highest in the country, 
thanks to a fine recruiting program 
in Minnesota camps last summer. 
Welcome to these future camp di- 
rectors! 


Missouri Valley Section has 
scheduled a Spring Institute, to be 
held the last weekend of April at 
Knobnoster State Park, Warrens- 
burg, Mo. Two sets of meetings, 
one on resident camping and one 
on day camping, will run con- 
currently. 


Nebraska Section has named 
Saul Silverman its president, follow- 
ing the resignation of George Reed, 
who moved out of state. 


St. Louis Section is most active 
right now in preparing for the Re- 
gion V convention which it will 
host March 6-9. Gene Altman and 
Harold Bourgeois, president and 
convention chairman, respectively, 
report that the conference will be 
both inspirational and practical, 
with something of interest and 
value to all. 


Wisconsin Section met January 
19 at the plant of one of the 
state’s leading meat suppliers. In- 
cluded in the program were a tour 
of the plant, a meat cutting demon- 
stration, information on purchasing 
and menu. planning, as well as the 
regular Section business meeting. 


camp 
directors 


see how Field’s 
can help you 

and your campers 
to plana 
successful season 


Visit our School and Camp 
Bureau (Fourth Floor, North, 
Wabash) and learn how our 
specialized camp consultant 
and referral services can assist 
you and your prospective 
campers. Discover, too, how 


making Field’s your outfitting 


headquarters is an extra service 


to your campers and their 
parents. Here they can shop in 
pleasant surroundings in a 
Store that generations of 
parents have relied on for fine 
quality merchandise and 


courteous service. 


CHICAGO 
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SPECIAL CAMPING ISSUE 


Kecnrcattou 


Coming in March, 1957 


Do you receive this monthly magazine 
of ideas for recreation activities indoors 
and out? The Program Section contains 


more how-todo it articles than ever. 


There is a crafts page in every tissue. 


Subscribe NOW! 


START WITH the January 1957 issue, and when you bind your maga 
zine at the end of the year you will have a complete illustrated volume of 
recreation material which ts too recent to be found in textbooks, The 
year's Index is carried in the December issue. The 1957 March issue will 
he devoted to 
$7.25 for 2 yrs. 


$4.00 per yr. $.50 per copy 


(Published monthly, ten times a year) 


SEND POR a list of our other publications on camping, and our cata- 
lopue, 4 Guide to Books on Recreation, which lists along with 711 others, 
39 books on camping all of which can be ordered through our Recrea 


tion Book Center. 


NATIONAL RECREATION ASSOCIATION 


% West Eighth Street New York ll, N. Y. 


Don’t Put IT Off Again 


Your Camp Needs Life Saving Equipment 
For drowning, heart attack, asthma, fume 


suffocation etc., you can have low cost pro- 
tection with 


STEPHENSON “MINUTEMAN” 


RESUSCITATOR 
SIMPLE DEPENDABLE SAFE 
Does more for the patient in all respiratory 


emergencies. 
Write for FREE demonstration o 
pamphlet 


Weighs only 30 pounds. 


K E N . K A YE K R A F T$ C 0 . | Manufacturers — 
Metalcraft Pennants, T-Shirts, etc. 
EVERYTHING FOR | 
THE CAMP Woodencraft Game Dept. features... 
Pott | j 3 
CRAFT SHOP orl | Table Tennis Balls from 3°4¢ 
Supplies | Shuttlecocks from 14'2¢ 
Felt | AND ALL SPORT AND 
Models | 
Enameling | DECORATIVE SUPPLIES 
Supplies 
Craft Lacings 
Kilns 
Metor Tools 
Basketry Inc. 
Cane : 
LE 4-2411 341 E. 109 St. 
1277. WASHINGTON _ STREET N. Y. 29, N.Y. 
WEST NEWTON 65, MASS. 
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For Your 


Aerosol Spray Prevents Mildew 

A new chemical spray, Mattress- 
Fresh, has been developed by 
Cardinal Products. The aerosol 
spray can be used on upholstered 
marine gear and also mattresses, to 
draw out moisture and prevent 
damp-rot and odors. Check item 
C-2701. 


Models Added to Grumman Line 


Grumman Boats, Inc., incorpora- 
ting the former Metal Boat Co., 
has added several new models to 
its line of metal boats. In addition 
to 12 aluminum canoe models and 
expanded selection of “Runabout” 
metal boats, the firm is now offer- 
ing boats ranging from a 15 ft. 
sport boat to a 8’ ft. dinghy. 
Check item C-2702. 


Corkball Rules, Gear Available 
Corkball is a team sport with 


‘many features of baseball. How- 


ever, it can be played in a small 
area and is said to be less strenuous. 
The Rawlings Sporting Goods Co. 
will supply official rules and dimen- 
sions for a corkball court free 
upon request. The firm also supplies 
official corkball bats, balls, masks 
and uniforms. Check item C-2703. 


New Waterfront Items Offered 
Several new units in waterfront 
equipment will be offered this sea- 
son by Standard Steel Products 
Mfg. Co. In addition to redesigned 
models of its piers, the firm will 
offer a new floating steel raft or 
dock, a new hydraulic Marina boat 
lift for larger outboard boats and 
a complete line of accessories, div- 
ing platforms, boat lifts, dry docks, 
ladders, steps, benches and boat 
mooring arms. Check item C-2704. 


Posters Aid Programming 

A new series of Eraso posters 
and charts, designed for scheduling 
and planning sports and _ other 
recreational activities has been an- 
nounced by Program Aids Co. The 
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New and helpful ideas to assist you in obtaining 


equipment, supplies and services for your camp 


colorful, reusable charts are avail- 
able for most sports, tournaments, 
announcements, etc. A catalog will 
be sent free upon request. Check 
item C-2705. 


Lightweight Outboard Offered 

The Neptune Mighty Mite out- 
board motor is reported to be ideal 
for use by children. Economically 
priced, the motor weighs 17 pounds 
and delivers 1.7 h.p. The Mighty 
Mite is manufactured by Muncie 
Gear Works, Inc. Features include 
aluminum semi-weedless propellor, 
under-water exhaust and centrifugal 
pump cooling system. Check item 
C-2706. 


Camp Uses for Vacuum Cans 

Literature describing the  ad- 
vantages of using AerVoiD con- 
tainers for both hot and cold foods 
and liquids is being offered by 
Vacuum Can Co. The all-metal 
containers, designed to stand up 
under rough usage, can be used at 
camp to store hot foods prepared 
in advance of mealtime, to trans- 
port foods to trail camps, ete. 
Check item C-2707. 


Canoe Features Fiberglas Hull 

A 12 ft., 8 in. canoe, with the 
hull molded in one piece, is now 
being manufactured by E. Gitt. The 
35 pound Minnow is described as 
durable, easy to maintain, and 
moderate in price. Topside is made 
of mahogany, while fittings are 
aluminum alloy. The canoe is also 
available, at lower cost, in kit form. 
Check item C-2708 


Paper Towels for Camp Use 

The Scott Paper Co. has placed 
a new C-fold paper towel on the 
market which is reported to have 
exceptionally high moisture absorb- 
ency, strength and softness. The 
new brand, marketed as UHA 
(Ultra High Absorbency) Towel 
No. 151, will fit C-Fold dispensers 
currently in use in camp kitchens 
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and washrooms. Check item 
C-2709. 


Kit for Sailing Dinghy 

A sailing conversion kit, design- 
ed for use with the company’s Skim- 
mer-9, a lightweight dinghy, has 
been announced by the Connecticut 
Boat Co., Inc. 

The kit contains a_ two-piece 
mast, mast supports, centerboard 
trunk, aluminum rudder and cen- 
terboard and complete instructions 
for installation. The dinghy is avail- 
able with sailing conversion kit sep- 
arate or installed. Check item 
C-2710. 


Life Preserver Vest 

The new Quick Release Life Pre- 
server Vest, made by the Safety 
First Supply Co., offers several fea- 
tures which it is reported will make 
it desirable for camp use. 

The vest floats the wearer in a 
vertical position, so that his head 
and shoulders are above water level. 
The vest is equipped with quick re- 
lease arrangement so that if the 
wearer becomes trapped and must 
free himself from the vest, he just 
pulls out a rod and frees all fast- 
eners. Check item C-2711. 


Readers’ Service Coupon 


Use this coupon to obtain additional information 
about equipment, supplies and services described. 


Low-Cost, Glamour Desserts 

“What's for dessert” finds several 
new answers in the gelatine and 
pudding desserts added to the Sei- 
del line of institutional foods. 

The new Seidel desserts are avail- 
able in small canisters or No. 10 
cans. Further information, includ- 
ing samples, will be sent camp di- 
rectors. Check item C-2712. 


Multi-Purpose Pump 

A new centrifugal pressure pump 
has recently been announced by 
Homelite. The new Model 24$83-1P 
is a high volume pressure pump 
with a capacity range of 55 gallons 
of water per minute at 70 pounds 
pressure to 205 gallons of water 
per minute at open discharge. 

Weighing only 107 pounds, the 
pump can be carried to any loca- 
tion for fire fighting, filling booster 
tanks, irrigation, spraying, etc. 

Check item C-2713. 


Mooring Device for Small Boats 

A new mooring device for small 
boats is now being manufactured 
by Mamaroneck Marine Specialties 
Co. This simple device has a rug- 
ged cast mooring base which ts se- 
cured to a dock or float. 

Attached to the base are two 
stainless steel spring arms which 
form a V to hold any boat up to 
16’ in a bow-on position. Accord- 
ing to the manufacturer, boats 
moored in this device are complete- 
ly protected from wind, sea and 
current. Check item C-2714. 


C-2701 
C-2702 
C-2703 
€-2704 

C-2705 


. 


C-2706 
C-2707 
|| €-2708 
€-2709 
€-2711 


Position 


C-2712 
€-2713 
C-2714 


Mail coupon to Camping Magazine, Plainfield, N. J. 
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George Washington 


never heard of a Boys’ or Girls’ camp but, as a 
prudent man, he’d insist on locking the barn 
before the horse was stolen. 


In other words — RIGHT NOW is the time for 
you to get your 1957 Camping Insurance. And 
we, the PIONEERS of this coverage are the 
ones from whom to get it. 


Our Policies Cover 


® Polio © Accidental Death 
© Epidemic ® Tuition Refund 
® Dismemberment ® Medical Reimbursement 


THE SIGN OF GOOD SERVICE 


ACCIDENT INSURANCE 
com ANY 


RUTLAND, VT, 


Member American Camping Association 


It’s Wise Te Supervise 


A DISCUSSION ON STAFF | 
SUPERVISION IN SUMMER CAMPS | 


COMPILED AND EDITED BY ALAN KLEIN, 
Professor, School of Social Work 
Umiwversity of Toronto 


and 


IRWIN HALADNER, | 


Dwrector, Camp Wabi._Kon | 
literature 
Endorsed and Distributed Mees | | ny VICTORIA PRINTED PRODUCTS, INC. 
he Ontario Camping Association 512 Lucas Ave., St. Louis 1, Mo. 
Order Now - = 75¢ per copy 
Published by 
THE CANADIAN CAMPING MAGAZINE COMPANY ART & CRAFT SUPPLIES 

iger. ANNUAL CONFERENCE of the ONTARIO CAMPING ASSOCIATION | Leathercraft Beads & Sequins 
cy Friday and Saturday Link Belts Reed & Raffia 
ise March Ist and 2nd Block Printing Felt Craft 
SS ROYAL YORK HOTEL, TORONTO CANADA Rubber Molds Textile Colors 
4) Looper Craft Copper Enameling 
ae - Ontario ‘Camping Association Finger Paint Pipe Cleaners 
Ay 170 Bloor Street West, Toronto, Canada Bisque Figurines Brushes & Paints 
a) Please send me copies of “It's Wise to Supervise’’—-75c per copy. | Catalog free to instructors, 
DWINNELL ART & 
CRAFT SUPPLY 
ae [ ] I enclose cheque (adding 20c to cover bank duenes ¢ on out of town cheques) or 
; money order to cover cost. 2312 National Road Wheeling, W. Va. 
Please bill me. 
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We can practically guarantee you'll chuckle — 
if, indeed, you don't laugh right out loud — 
as you read this hilarious, yet understanding, 


account of 


Keeping in Touch with Junior 


HE BOY whose father and 
absent themselves and 
who write often but briefly, has 
the super set of parents. He 1s 
receiving the symbol of attention, 
his friends are duly impressed by 
the volume and regularity of his 
mail and a minimum of his time 
taken away from his business in 
hand—enjoying 

It may come as a shock but it 
is nevertheless true that there is 
no such thing as private correspon- 
dence in the realm of little boys. 
There is something about mail that 
quickens the pulse and the curiosity 
of the most sophisticated and jaded; 
and little boys being neither sophis- 
ticated nor jaded have a gargantuan 
appetite for letters, anybody’s 
letters. A letter is opened and read 
by a boy with the same avidity with 
which he reads the adventures of 
Captain Kidd though it may only 
contain the extremely dull news 
that sister’s engagement has been 
broken and that Mother is relieved 
because she always felt Bill was 
a heel anyway. The letter, once 
read, is dropped on the spot and 
thenceforth, “He who runs may 
read.” Little boys running about 
camp find letters dropped on the 
paths or on rocks, hither and yon, 
and to a boy it is just that much 
more mail and while he has not had 
the thrill of opening it for the first 
time, he is not one to look a gift 
horse in the mouth. So he picks 
up the letter, devours its contents 
and drops it for the next passerby. 
In this way much general informa- 
tion is picked up and if Mother's 
love words to Johnny have been 
exceptionally touching, they are 
voiced in ringing tones in the pre- 
sence of Johnny. 

This indiscriminate reading of 
mail is taken as a matter of course 
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and to try to impress upon a small 
boy that such an act is dishonorable 
is as futile as trying to change his 
voice before nature takes its course. 
But woe unto the boy who tears 
open an envelope not addressed to 
him! 

The volume of mail received per 
capita is of great importance and 
a boy approaches his mail box in a 
frame of mind similar to his father’s 
as his eye seeks out his own stock 
quotations on the evening paper's 
financial page. One boy bolstered 
up his ego by sending for free cata- 
logues, and catalogues ranging from 
Baby Foods to Hearing Devices 
poured into his mail box. 


Counselors Must Edit 


The most serious mail problems 
are encountered by the little fellows 
whose reading abilities are limited 
to the PRINTED WORD. They are 
proud of their ability to read and 
rip open their letters with a great 
flourish only to retire to a rock, 
their faces screwed up like dried 
prunes in their effort to decipher 
Mother Farmington’s hand. Mother 
has written three pages and Johnny 
can't read a word of it. As she 
signed the letter it occurs to her 
for the first time, but still only 
vaguely, that Johnny might possibly) 
have trouble deciphering her script 
so she has the bright idea of addin» 
the postscript, “If you can’t read 
this, dear, ask one of the counselo.s 
to read it to you,” which is just so 
much sanskrit to Johnny. 

He shuffles and reshuffles the 
sheets of crested stationery, get, 
them upside down and out of order. 
and in the midst of this general 
confusion bursts into tears from 
sheer frustration. A passing counse- 
lor comes to the rescue, and notiny 
the postscript, sits down and reads 
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Extra quality 


in materials 

and workmanship 
makes Webb tents 
an economical, 
lasting investment 


INDIAN TEPEES 


Heavily reinforced, extra-high walls, over- 
lapping door flaps. Laced corners. Made of 
durable treated Army duck. 


HIKING TENTS 


for woodsmen who like 
to travel light 


BAKER TENT large enough for cots, 
light enough to be carried by one person 


= 
EXPLORER TENT 


simple to 
erect, no 
bulky poles 
to carry 


Also available 
are top-quality 
Ponchos, Sleep 
ing Bags, Cots and Groundcloths 


29458.N. 4th St. Phila. 33, Pa 


Official suppliers to Boy Scout and 
Girl Scout National Equipment Services 
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| the letter to Johnny. In this way 
interesting angles of the family life 
of our small charges is gathered; 
sometimes not without spice as 
Mother, warming to her letter 
writing, occasionally lapses into 
the illusion, in the middle of a 
irect Prices & letter, that she is writing to Auntie 
Discounts to | Jean and lets fly with some juicy 
Camps, Schools, 
Churches and | Dit about Father’s secretary. She 
All Organizations is in too great a hurry to get it 
COMPLETE CATALOG —§ into the mail to read it over, so it 


on Gaywuee goes off to young Johnny as is. 
TRUCKS FOR FOLDING TABLES Some skillful pieces of expurgation 
Monroe TS (trans- have been done by counselors upon 
first readings. A sudden coughing 
spell can be counted upon to take 
and quick. Combi- care Of almost anything. 


nation offers. Sometimes in a frenzie to get 


me FOLDING CHAIRS a lot of letters off all at once, Easy-to-prepare food packets 


Monroe Steel Folding C hairs in at. Mother gets the letters and the for cook-outs. Over 20 varie- 
prices, Excel in comfort, easy hand- envelopes all mixed Up. ties including Sweet Milk Co- 
Also Once a letter beginning appro- coa, French Toast Mix, Chick- 

nations for classroom, cafeteria and priately enough with “Darling” was en Gumbo Dinner. 


discovered by the counselor invited Also order other 
PORTABLE PARTITIONS to decode it to be a love note HBC specialty foods 
Monroe's new movable obviously intended for Johnny’s « Casy-lo-prepare 

partitions change idle ; in kit he 

space into useful areas, future step-father with whom cren. 


Smooth Masonite pan- Mother had obviously spent the Write for FREE catalog. 


els, tubular steel 


frames, Swivel pedes- week-end! ae HILKER & BLETSCH CO. 


tals, casters or glides. When it comes to letter writing 
14 W. icago 10, Ill. 
there is no doubt about it, Father 614 W. Hubbard St., Chicago 10, 


gets the best break. His correspon- 
dence with Johnny is done with the 


greatest of ease. It reaches its des- picts ~~ Camp executives 
; BUN tination with no aura of confusion —>, Camp directors 
for Father's secretary writes, ad- 
a dresses, stamps and mails it but it SWISS EMBROIDERED 
a COTS ™ MATTRESSES bears Father’s signature attesting to CAMP EMBLEMS 


We Have Them Tickets to Dinner 
; At the Price You Want to write to their parents calls for ee a peal 
= rigorous regimentation and a sys- || HARTMANN INC. 
= No. 6872 Bunk-Bed tem has been devised that establish- Seles Office 
ae! es a direct relationship between the 202 West 40 St.—New York 18,N.Y. 
= letter to Father or Mother and the phone LAckawanna 4-9215 
= boys’ gustatory interest; a foolproof 
arrangement. 
a Every Sunday morning, every 
ox boy in the camp can be found 
hunched over a piece of paper, 
: brow puckered and hard at work, | pays gig 
P gnawing the end of his pencil. He | jjjustrated Catalog of 
y ee > 
4 Can be Used Singh TOOLS, Ete. 
oe ; Easy-to-Make Leather Purses Gloves, 
eee ' ‘ there is a deadline on the manu- | Belts, Billfolds, Moccasins, Other Projects. 
i. For Complete Information script, for when the bugle sounds | 2% Quality, Tooling Leathers. Supplies 


Write to for dinner he must fall into line | es 


with his letter in his fist, addressed | Attention METALCRAFT Hobbyists 
‘ > ‘ PREE. Catak f Al C d 

ACME WHOLESALERS and stamped to boot, and hand it Foil in Shapes and Shaste, Toske mmasatien 
to the counselor of the day upon | 4nd How-To-Do-It Books. Also Enameling 
Kilns, Supplies. 


5700 Federal Detroit 9, Mich. entering the dining room, It is, in J. C. LARSON CO. 820 Se. Tree Ave 
other words, his ticket to Sunday Department 6219, Chicage 24, it 
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INDIAN 


PORTABLE FIRE PUMPS 
Are A Camp’s Best Fire 
Insurance Policy! 


All Seams are 
Electric Weld 


ed no leak 


stream or 
nozzle adjusts 
for spra 
Strongly built 

lasts for 
years, 


“Choice for Quality 
the World Over” 


USES ONLY CLEAR WATER 


Protect property guard lives with the 
equipment preferred by forest rangers and 
fire depis. Dack-pack INDIANS have leen 
used for years by leading camps every 
where. Camp directors say they are “worth 
their weight in gold.” Don't take chances 
a ten minute fire could wipe out a life. 
time’s investment 
Send for circular on 
our INDIAN DRINK- 
ING WATER & 
SUPPLY TANK. 
Dozens of uses im fave your camp 
every camp. Portable. from the disas- 
5 gal. capacity. Push ter of fire. 
button faucet 


D. B. SMITH & CO. 
“Established 1668" 
417 MAIN ST. UTICA 2, N. Y. 


Write for Cata 


or deseribing 
INDIANS and 


How Many 
Campers 
Come from 
600,000 
Families ? 


Depends, naturally, on the 
economic background of the 
600,000 you pick. If you 
mean families with the mind 
and means to pick the better 
camps, then you'll automati- 
cally use the Camp Directory 
in— 


TODAY'S LIVING 


NEW YORK 


Herald Tribune 


230 West 41 St.,New York 36 
PEnnsylvania 6-4000 


Camping Magazine, February, 1957 


dinner. And there is no opportunity 
of slipping in a phoney for it Is 
always a keen-eyed counselor who 
collects the tickets. Apparently en- 
dowed with an X-ray eye he can 
immediately detect blank sheets and 
is unimpressed with the explanation 
that it is invisible writing that 
Fathe knows exactly how to treat. 


George and Kenneth 


Then there was George who 
merely addressed his father’s letter 
to New York and when questioned, 
replied, “Oh, they know him there.” 
And Kenneth who wrote all of his 
letters for the summer on one rainy 
day, dating each one carefully and 
filing them away like tickets for the 
opera season. The content was 
brief and did not vary even to a 
comma. After the seventh epistle 
to Father had been posted and re- 
ceived they were returned en masse 
to the director with comments re- 
ferring in no uncertain terms to 
what would happen if the next 
letter proved to be cut from the 
same cloth. 

I have yet to see a moth, beating 
its wings against the screening 
around my cabin without being re- 
minded of the letter that a boy, 
who had come to camp for the first 
time, wrote to his mother, upon 
arrival. It said, “Dear Mother, — 
| like camp very much. I like 
everything but the bed-bugs.” This 
announcement caused Mother to 
break out in a cold sweat and she 
rushed to the telephone. She put 
in the long distance call only to be 
told that her son was away for the 
day on a camping trip but that he 
could be reached in the evening. 

The fact that she did not blurt 
out the story to the one who 
answered the telephone and demand 
that her boy be sent home immedi- 
ately is a tribute to her self-control 
and a proof of her degree of civili- 
zation. However, she fairly counted 
the hours until she at last heard 
her son’s cheerful voice say, “Oh, 
hello, Mother.” Without preamble, 
she said, “Son, what is the matter 
with camp?” and he replied, “Oh 
nothing, Mother, I love camp. | 
just don’t like the moths at night; 
but I didn’t know how to spell it.” 


—The author, a camp director of 
long experience, wishes to remain 
anonymous. 


Design, 
» Construction and 
PERFORMANCE 


far greater 
strength and 
SAFETY! 


PLAYGROUND 
AND SWIMMING 
POOL EQUIPMENT 


The wise choice of experienced 
buyers for nearly half a century, 


WRITE FOR LITERATURE 


PLAYGROUND DEVICE CO. 
ANDERSON, INDIANA, U.S.A. 


WORLD'S LARGEST MANUFACTURERS OF FINE 
PARK, PICNIC, PLAYGROUND, SWIMMING 
POOL AND DRESSING ROOM EQUIPMENT 


THE FAMOUS BARNARD 
WILDERNESS 
TENT 


Rear Corner 


Light in weight, 7 to 16 lb. Bug 
tight, sewed in netting and floor. 
Zippers on netting and outside 
flaps. Easy to pitch. 8'4 ft. high, 
giving standing room. Sleeps 4. 


CAN BE ERECTED ANYWHERE 


WIDELY USED IN CAMPS FROM 
COAST TO COAST. 


BARNARD 
WILDERNESS TENTS 


Box 812 Oshkosh, Wise. | 
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dividuals applying should have a cliente 
operation. Will rent or consider sale 


cluding necessary facilities. Open for 


tion 


Hills, Windsor 5-8413. In New Jersey 


No. 505, Camping Magazine. 


Challenging Opportunity 


Private camp with own lake; 927 feet ele- 
vation: equipped for 100 campers. All in- 


1957 will be its 30th year of continuous 


Contact Mr. France by telephoning “Per- 
son to Person” in Pennsylvania, Fairless 


camp, HOpatcong 8-0378 or write to Box 


le. 


in 


in 


at 
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CLASSIFIED ADVERTISEMENTS 


Minimum cost per insertion $4.00 


All classified advertising is payable in advance. 


20¢ per word 


$1.00 per insertion 


$1.00 per insertion 


120 W. SEVENTH ST., PLAINFIELD, N. J. 


HELP WANTED 


PRIVATE CO-ED CAMP in Catskill Moun- 
tains, New York, requires experienced 
counselors, waterfront, general, arts and 
eratts Chance for head counselorship 
Mrs. J. Depew, 18 Linden St., Great Neck 
N.Y. 1,2 


KEY JOBS. Quannacut Camp for Girls. 
Senior Camp Program Director, Business 
Manaver, Registered and Practical Nurse, 
Crafts Director, Unit Leaders. Write K 
McIntyre, Camp Executive, YWCA, 610 
Lexington Ave., New York 22, N. Y. 2 


COUNSELORS Department Heads and 
Assistants Pioneering, Riding, Riflery, 
Crafts. Waterfront, Nature, Photography 
and General. Good salaries. Modern facili- 
ties. New Hampshire Boys’ camp (near 
virls’ camp). Write Box No. 531, Camping 
Mavazine 2, 3 


COUNSELORS, NURSE. Minimum age 19. 
Riding, swimming, crafts, nature, music 
(piano), dramatics, folk dancing, baton. 
Shady Lawn Farm, Oakdale, California. 2 


COUNSELORS: Co-ed teenawe, salt water 
sailing camp Boothbay, Maine Lester 
Rhoads. 251-18 61st Ave., Little Neck, N. Y. 

Be 


CAMP SOMERSET for girls on the Bel- 
grade Lakes in Maine has openings on 
staff for head waterfront, head landsports, 
athletics, crafts, dramatics, tennis, canoe- 
ing, sailing, ARC instructors, riding, golf, 
dance, tripping and general. Applicants 
must be 21 years of age, with previous 
camp experience. We are happy to pay 
the highest salaries for the most compe- 
tent people. Write Allen Cramer, 309 
Central Park West, New York 24, N. Y. 
1,2,3,4 


HEAD COUNSELOR, male. Co-ed Jewish 
private camp Western North Carolina. 
Must be free June 20th to August 20th. 
Fully experienced all phases of camping, 
programming, handling counselors and 
boys. Specialists and Bunk Counselors 
needed as well. Write Box No. 526, Camp- 
ing Magazine. tf 


UNIT DIRECTORS, NURSE, COUNSELORS 
for eirls'’ camp in Northern California 
Situated in Sierra foothills. 30th season 
Minimum age 19. Experience’ preferred. 
Write Camp Fire Girls, 121 East 1ith, 
Oakland 6, California 2, 3 


WATERFRONT, SKIING, SAILING, trip- 
ping, athletic and tennis counselors. Fine 
Adirondack Girls’ camp. Brother camp 
across lake. Raquette Lake Girls Camp, 966 
East 23rd St., Brooklyn 10, N. Y 2 


COUNSELORS. Experienced, young mar- 
ried couple for very small co-ed camp in 
Maine. Camp Ironwood, 5515 Cates Ave., St 


DIRECTOR YWCA CAMP 
Director summer resident camp of 120 
girls. Overall responsibility, planning, pro- 
motion, recruitment of 25 staff including 
maintenance. Position open immediately 
Give details, education, experience, refer- 
ences. Write Dirctor YWCA, 175 Clinton 
Avenue North, Rochester 4, N. Y 2 


COUNSELORS, male and female. Pro- 
gressive, co-ed camp,, upstate New York 
has openings for experienced, skilled 
people with specialties in tennis, water- 
front, athletics, arts and crafts, music, 
folk and square dance, pioneering, con- 
struction, Also experienced group leaders 
and dietician. Some accommodations for 
couples. Write or call Camp Gulliver, 151-15 
85th Drive, Jamaica, N.Y. JA 6-1340. tf 


UNIT DIRECTORS, NURSE, COUNSELORS 
wanted for girls camp in Oregon. Nine 
week season. Minimum age 19. Experience 
peeerwen. Write Box. 524, Camping Mag- 
azine. 


2, 


COUNSELORS, LEADER FOR CO-ED, 
teenage group (14-16 years old), group 
heads, trip and pioneering, (3-5 day out 
of camp trips). Arts and crafts assistant, 
ARC assistant, small craft instructor, 
rifiery, physical education majors, Penn- 
Sylvania Co-ed Camp. Write to: Camp, 
166 Langham St., Brooklyn 35, N. Y. es 


DIRECTOR established Girl Scout Camp. 
College graduate 25 years or over, full 
time position in related field available. 
State education, personal qualifications 
and date available. Write Mrs. Irvin Fox, 
505 Peoples Federal Building, Wheeling, 
West Virginia. 2 


CAMP DIRECTOR and PROGRAM DI- 
RECTOR for Camp Fire Girls’ Camp. 
Experienced in all phases of camping. 
Knowledge of Camp Fire Program. Director 
needs administrative experience. Three to 
four month season. Program director 

ten week season. Reply Camp Fire Girls, 
122 Pearl St., Buffalo, N. Y., stating ex- 
perience, salary desired, educational and 
personal qualifications 2 


COUNSELORS: Trip counselor with experi- 
ence, arts and crafts, waterfront and light 
weight wrestler. College men with experi- 
ence preferred. Write Box No. 510, Camp- 
ing Magazine 2 


BURR OAKS CAMP for girls in Southern 
Wisconsin has openings on its staff for 
qualified Counselors (men or women) in 
sailing, swimming, canoeing, music, na- 
ture, riflery and riding. Give full details 
in first letter. BURR OAKS CAMP. 717 W. 
Sheridan Road, Chicago 13, Illinois tf 


COUNSELORS: WAH-KON-DAH, Mid-west 
co-ed private camp. Arts and crafts: 
riflery; archery; small craft; waterfront: 
skiing; general cabin; registered nurse: 
dancing, modern & square. Seek male and 
female stafl. Opportunities for advance- 
ment. Write Ben Kessler, Rocky Mount, 
Missouri 12, 1, 2, 3, 4, § 


COUNSELORS: Canoeing, sailing, camp- 
craft, tennis, eolf, athletics. Vermont 
Girls’ Camp, Room 1605, 11 Broadway, New 
York 4, New York. 2 


DIRECTOR CALIFORNIA YWCA CAMP 
Fresno high Sierra summer camp, good 
administrator, over 25, camping experience, 
references, good salary. Write Mrs. F. E. 
McKee, 220 8. Villa, Fresno, California. 2 
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HELP WANTED 


COUNSELORS: Private boys’ camp in the 
Berkshires, near Tanglewood, has several 
openings for men with qualitative records 
as cabin counselors. Fine openings for un- 
usually good people for these specialties 
ARC instructors, water skiing, small craft, 
archery pioneering. School and college 
faculty people and graduate students in 
teaching preferred. Send full details of 
age, education, camping experience. Box 
No. 406, Camping Magazine. ia & @ 


CAMP DIRECTOR 
boys camp, 11 to 13, 
etteville, New York Nine week season, 
rustic setting, private lake, decentralized 
activities. Address inquiries to: Camping 
Director, Herald Tribune Fresh Air Fund, 
230 West 4lst St., New York 36, N. Y. 2 


Male, experienced, 
capacity 144, Lafay- 


UNIT LEADERS, GENERAL counselors and 
specialists wanted for Jewish co-ed camp 
in Laurentians. Please apply Lake Pem- 
bina Camp, 4792 Victoria Ave., Montreal, 
Canada mine 


PROGRAM DIRECTOR, WATERFRONT 
DIRECTOR, Nurse, Counselors: Camp for 
adult blind, June 19 to August 25. Ex- 


perience required. Beacon-Lodge-Camp for 
the Blind, Box 222, Lewistown, Pa. 2 


TO DIRECTOR child health 
Woman age 25 to 40. Year round position 
with mid-west Voluntary Health Agency. 
Program involves summer camp, follow-up 
progress of camper, school health and 
neighborhood projects. Other counselor 
positions available. Write Box No. 533, 
Camping Magazine 2 


ASSISTANT 


POSITIONS WANTED 


TEACHER, male, Masters, Industrial Arts, 
Guidance. Married, veteran, 35. Experienc- 
ed ten years shop, program, assistant di- 
rector. Desire long term association. Write 
Box No. 532, Camping Magazine 2 


RANGER-CARETAKER. Full time. Fully 
qualified by training and experience. De- 
sire accommodations for family. Highest 


references. Harold Stroup, 3726 Homewood, 


Toledo, Ohl». 

CAMP DIRECTOR, male, widely experi- 
enced agency & private, mature teacher, 
and parent, former naval officer, college 


graduate. Available July and August. Seeks 
permanent connection. Write Box 517 
Camping Magazine. 2 


NEED COUNSELORS? 

Grinnell College in Grinnell, Iowa, has 
counselors to fill your needs. Grinnell 
annually trains Water Safety and Small 
Craft Instructors (ARC). These courses 
are taught in the college physical educa- 
tion curriculum. Please state qualifications 
necessary for job and salary. General 
counselors also available. Send informa- 
tion to: Prof I L. Simone, Grinnell 
Collewe, Grinnell, Iowa. 2 


DO YOU 


WATERSPORTS INSTRUCTORS 
Two college men, who desire work together 
for next three seasons, to teach water 
skiing, surfboarding, boating, canoeing in 
large camp. Five years experience. Best 
references. Write Box No. 519, Camping 
Magazine 2 


FOUIPMENT FOR SALE 


double-deckers, $15.00 
Pictures available 
Waterman School, 
6, Ohio 2 


FOR SALE: Steel 
Tabies, chairs, benches 
to interested customers 
724 Oak St., Cincinnati 
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CAMPS FOR RENT 


CAMP SITE Seclusive 
Water, playground, 
Will lease for 20 
Davis, 225 Whit- 
2, 


UNDEVELOPED 
with accessibility. 

plenty building sites 
year terms. Write: T. N 
mire St., Brevard, North Carolina. 


CAMPS WANTED 


WANTED: 75-100 acre campsite suitabie 
for 75 girls for three weeks, June 24 to 
July 14, around Finger Lakes region 
Write: Betty Campbell, 346 North Park 


Ave., Buffalo 16, N. Y. 2 


CAMPS FOR SALE 


37 ACRES. 4, mile 
doah River. 5 miles 
Virginia. 90 miles from Nation's Capitol 
(l', million population) Dining room 
capacity 64 to 100; fully equipped kitchen, 
manager's quarters, 2 large rooms and 
bath; lobby; 3 employees rooms & 2 baths; 
21 cottage rooms each with bath: 30 by 
60 ft. filtered pool. Operated 11 years as 
resort. Completely equipped. Owner 67 
and desires tc retire, a real buy at $95,000 
(terms). Prospectus, map, lay-out, etc., 
avallable. Brokers invited. Owner, Box 402, 
Luray, Virginia. Phone 3-5313. 2 


frontage on Shenan- 
northwest Luray, 


Suitable for boys, 
125: North 


ESTABLISHED CAMP 
girls, coed Accommodates 
Catskills, N. Y. Altitude 2400. 200 acres, 
small lake, 13 buildings, complete water 
system, modern plumbing, fully equipped 
Will sell entire, or partnership to qualified 
person. Write Box No. 534, Camping Mag- 
azine 2 


INLAND CAMP, 3'. acres, southern Wis- 
consin Suitable for grammar school 
children Main building houses large 
living room, dining room, kitchen, craft 
room, two toilet rooms with showers, one 
complete bathroom, three bedrooms. Five 
sleepings cabins housing from five to 
eight campers. Recreation building with 
fireplace. Two small cabins wired with 


Lake for boating and swimming 
Ruth Ffoulkes, 
Wise 2 


electricity 
about one mile from camp 
418 Cravath St., Whitewater, 


Wisconsin. Also 
Beautiful lake, 
Reasonable, 
412, Camp- 
2,3, 4 


BOYS CAMP Northern 
make ideal camp for girls 
100 acres. Accommodate 50 
deal with owner. Write Box No 


ing Magazine. 


RESORT, Eagle River, Wisconsin. Terrific 
camp set-up. 20 modern cabins, dining 
room, waterfront, fully equipped. Excellent 
terms. Pivar-Fields, 3301 University Ave., 
Madison, Wisc 2 


SUMMER CAMP AND OR RESORT 
The best possible northern Michigan 
location. Beautiful lake and scenery. This 
former children’s camp was converted to 
family-style camping last year at great 
expense. Owner now finds that he does 
not have the necessary time to operate 
Ideal as is or can very well be used again 
as a children's camp. Over 40 acres, 1200 
feet lake shore, 13 buildings, in top shape, 
excellent furnishings. Also, dining hall, 
kitchen, assembly, etc. Terms to responsi- 
ble parties. Call Ditzik for complete de- 
tails. Tyler Realty, 4760 Grand River, 
Detroit 8, Mich. TYler 7-0334. Evenings 
call PRescott 5-5398. If out of town call 
collect. 2 


NEW ENGLAND CAMPS AVAILABLE 
We have several fine Juvenile Camps for 
sale in the New England area. Selections 
represent a considerable range of location, 
size, facilities and price. Many may be 
purchased with favorable terms We 
specialize in the Juvenile Camp field and 
are members of and the authorized agents 
for the New England Camping Association, 
Inc 

Cc. M. MIXER, INC., REALTORS 


Freedom, N. H Wolfeboro, N. H 
Tel: LE 9-4948 Tel: 353 


Sanbornville, N. H 


Tel: LA 2-3453 


SAFEWAY TOILETS 


'FLUSH! 


Save 
50°% 
of the 
Camps 
Water 
Supply 
Not 4 Gallon but Flush with One 
Quart of Water 


90% Shorter Drainfield 


Less Wear on Water Pump & 
Motors 


Better Septic Tank Action 


Recirculating System for Water 
Short Areas 


IN USE IN © Ys © 4H © CHURCH 
BOYS CLUB © CAMPS « ETC. 


IT COSTS 3 CENTS TO 
SAVE $ THOUSANDS 


Write for Additional Information 


SAFEWAY SANITATION 


Box 34 Buffalo 15, N. Y. 


-PORTAPAGE 


BIG-VOICE 

THE PORTABLE 

LOUDSPEAKER 
SYSTEM 


WITH PORTAPAGE .... 


Your announcements command im- 


/mediate attention. 


Your group presentations and out- 
door activities are easier and more 
effectively conducted. 


Plus .. . Distant Hailing up 
to one-half mile away. 


Compact, easy to carry, self-con- 
tained, and always ready for in- 
stant use. 


Write for literature on four new 
models and accessories now avail- 


able. 


SOUND-CRAFT SYSTEMS 
661 Rochester Road 
PITTSBURGH 2, PENNA. 
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AFTER ‘TAPS 


the time when directors, leaders, and 
counselors recall the successes and failures 
of the day, plan to make tomorrow a 
better day, and think about the oppor- 
tunities — seized and missed — of this won- 
derful thing called camping. 


To Give Fresh Life To... 


By Arthur B. Johnson 


HIS IS the voice of one camp director yelling, 

“Help! Let's stop the dangerous thinking within 
our ranks that the future professional status of camp- 
inv lies in being accepted on an educational basis.” 

That camp life is an educational process cannot be 
denied. Webster's definition of the word educate ts 

_ to develop and cultivate mentally and morally 
to teach; also to train, discipline or form .” But it 
seems that in a mad rush to obtain an educational 
status, we are losing sight of the recreational aspect 
that gave camping its initial start. Webster's definition 
ol recreate is sO appropriate to the camping movement 
that it can almost be used as a slogan. Recreate means 
“To give fresh life to.” This definition should never 
be forgotten by those who would have us lose our 
identity in the labyrinth of the formal educational 
PrOCESS. 

Camping, to me, means freedom. Freedom of spirit. 
Freedom of program, freedom of living! The very 
beginning and later impetus of the camping movement 
was based on this one concept. Do we want to muzzle 
this freedom and channel it into an educational capsule 
that can be swallowed by children as they do arith- 
metic, reading, and writing? 

The camping movement is not only based on free- 
dom, but on children and their needs. They are the 
fuel that keeps the fires of camping burning. The 
mere mention of the words “educational process” 
applied to camping is enough to spoil the dream that 
most children have of the fun and excitement of a 
summer at camp. Do we want educators or child 
researchers peering over the shoulders of our campers 
wondering why they react this way instead of that’ 
Isn't it much better to have all the experts look 
through one-way mirrors schools, not summer 
camps? 

| say that the camping movement has enough intes- 
tinal fortitude and backbone to stand professionally 


on its Own two feet for exactly what it is and what it 
accomplishes. Camping is group living and learning 
in an outdoor setting. It is a recreational process that 
happens to be educational. Let’s keep it that way. We 
will be helping to set the type for camping’s obituary 
notice, if we continue to look at it in any other light. 

We are a growing movement encompassing millions 
of children and adults. These millions have been at- 
tracted to what camping offers because it fills a definite 
need. Organized camping exists today because nothing 
else has been able to take its place. WW educational! 
institutions had been able to meet this need, the ex- 
pression “organized camping” would not be a part ol 
our vocabulary. In our search for greater stature 
should we now turn back to the educational straight 
jacket from which the camping movement broke away 
in the beginning? | 

What can be done? 

|. Stop worrying about attaining professional status 
in the same category and level as schools. The more 
necessary camping becomes in our society, the greater 
Stature the movement will attain by itself. 

2. Let camping stand on its own merits—in its own 
recreational category. No one will deny the important 
part a camp experience plays in the overall develop- 
ment of a child. 

3. Stop leaning on “educators” to bolster our pro- 
fessional standing. Let’s seek out and listen to the 
many men and women of experience and vision within 
our own ranks. 

4. Let's come down to earth! Let’s recognize the 
fact that organized camping exists because of a two 
month summer vacation in the school year. Let’s use 
this period tor recreation, “to give fresh life to” our 
children. 


—Arthur B. Johnson is one of the directors of Doctor 
Johnsons Camps in Crescent Lake, Maine. 
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Ends July |, 1957 


Sorry, but after July 1, 1957, Daisy’s Special 49°, 
Camp Discount will end! Read full details in Free 
Director’s Packet. After you get Packet, then decide 
if you wish to modernize your shooting program by 
adding Daisy’s Program — or to install it if camp has 
none. Daisy’s NRA-Accepted Spring-Type 15 foot 
Junior Air Riflery Program is the safest and the 
most economical to start and operate — and how all 
boys and girls six through fourteen love it. Older 
campers, too. Now in hundreds of camps. Send coupon. 


Omaha ‘Y' Camp 
BB Shooters 
Besides Fall and Win- 
ter BB Ciub programs 
of various Omaha, 
Nebraska YMCA's, 
the Omaha Y has a 
successful Summer 
Camp Daisy Junior 
Air Riflery Program. 


Junior Air Riflery 
Appeals To Girls Also 
Besides shooting at camp, these girls from an 
Omaha Campfire BB Gun Club placed second in 
Team Competition at Omaha's Annual Air Rifle 
| Shoot. Note their many Junior NRA Air Rifle med- 
a bs | als, brassards. Your camp can affiliate at low cost 

as with NRA so you can make similar summer awards. 


y MODERNIZE. with America’s Most Economical 


Safest and Most Popular Shooting Program! 


Start campers shooting younger in the 
safer Daisy way! Add this NRA-ac- 
cepted program or, if camp has none, 
put it in. Shooting range is only 15 feet 
‘less than car-length) indoors or out; 
stuff grocery cartons with magazines 
for safe backstops; guns cost you as 
little as $3.57 each before July 1- 

only $5.95 thereafter. Ammunition is 


only 5¢ for 125 shots. Shooters can earn 
NRA awards. AND REMEMBER! 
The Daisy is not a toy but a real train- 
ing rifle. It is not a high-powered pneu- 
matic, gas, pellet or compressed air 
gun. Since 1888 Daisy has been a 
spring-type short range, low-power air 
rifle— most famous junior ‘gun train- 
ing name”’ in the world. Send coupon! 


ANNUAL GUN 


REPAIR SERVICE F E E 


Daisy is the only gun manutacturer, so far as we 
know, offering camps free annual gun inspection 
and repair service. We've done this for years; 
camps like it. Explained in Free Packet. 


| 


SAFER SPRING-TYPE RIFLES 


DAISY MANUFACTURING COMPANY 


DEPT. 3027, PLYMOUTH, MICHIGAN, U.S.A. 


Camp Name, Address 


Camp has NQ riflery program Has riflery program 


Wad Coupon Vow Prices 

Higher 

[ DAISY MANUFACTURING COMPANY Daisy Model 25 coats camps only $5.97 to July 1 using subject to 

I DEPT. 3027, PLYMOUTH, MICHIGAN, U.S.A. I 40% Camp Discount, After July 1, 1957: $9.95 he 

| Send Camp Director's Packet, 40% Discount data | notice 
| Name 
St. & No | 


Number of Campers BOYS 


GIRLS 


Camp Opens 


(loses 


gpring-TYP© junior Air Rifle progra™: 3 
(2) Outline of organizatio® materials: 

(4) sample of Wallet Certification Card 
ished YOU Free for each BB shooter 
im rinted Free: ae 
(5) sample of junior Al Riflery Leaflet” 

gurnished you Free for mailing with 
your own camp literature: 
(7) Daisy catalog of Rifles: ammunition 
available to ComP pirector® at 40% 
special piscoun until july 1957: 2 


this C 


AMP is PROTECTED 


Let parents know your camp 1s covered 


Parents are careful when choosing a 
camp; they look for the one displaying 
the Camp-Guard symbol. This symbol 
tells them you take the added interest 
in your camper’s welfare, by providing 
a Camp-Guard accident and sickness 
plan throughout the camp season. 
This symbol of outstanding coverage 
assures parents their children are pro- 


Camp-Guard is nationally 
advertised in Parents’ Magazine 


vided with the best medical expense 
protection available to help meet un- 
foreseen emergencies. Include this vital 
coverage in your 1957 camp program. 
For further information about this pro- 
tection, contact your local insurance 
agent or broker today. He will help 
you select the best Camp-Guard plan 
for your camp. 


SPECIAL RISKS DIVISION «+ 310 South Michigan, Chicago 4, Illinois 
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